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Helping  the  grocer  sell  more 

CANNED  APPLESAUCE 


See  the  eurrent  issues  of  American 
Grocer,  Chain  Store  Age,  Chain  Store 
IManagcment,  National  Grocers  Bul¬ 
letin  and  Progressive  Grocer  for  the 
latest  advertisement  in  our  series  to 


help  the  retail  grocer  become  a  better 
salesman  for  canned  foods.  This  is 
the  eighteenth  canncMl  food  product 
for  which  we  have  provided  practical 
sales  ammunition. 


Appearing  in: 

American  Grocer 
Chain  Store  Age 
Chain  Store  Management 
National  Grocers  Bulletin 
Progressive  Grocer 


In  November  . 


New  York 

Now  York  Control  Sldg 


Chicogo 

104  $o.  MIchlgon  Avo 


Sen  Fron«i><e 
in  Suttor  Stroot 
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Another  harvest  has  past.  Ploughmen  are  turning 
L  under  all  traces  of  the  crops  that  grew  in  the  fields 
.  .  .  preparing  for  another  year.  We,  too,  are  prepar¬ 
ing  for  another  year.  Our  factories  are  already  produc-. 
ing  millions  of  tin  cans  for  next  yearns  harvest.  There 
is  something  more  than  tin  in  a  contract  with  Heekin 
for  your  can  supply.  There  is  a  genuine  interest  in  your 
business,  a  sincere  desire  to  see  you  succeed  ...  a 
willingness  to  cooperate.  That  is  the  reason,  year  after 
year,  more  canners  are  specifying  Heekin  Cans.  THE 
HEEKIN  CAN  CO.,  aNQNNATI,  OHIO. 

HEEKIN  CANS 

(P^  HEEKIN  PERSONAL  SERVICE 
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ameron  Automatic 
300  Sanitary  Cans 


Line-Producing 
Per  Minute 


NO.  307  AIR  AND  VACUUM  TESTER. 

TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES. 


The  C'anner  who  bought  his  can-ma¬ 
chinery  last  fall  also  purchased  his  tin¬ 
plate  at  a  $4.25  basis.  He  is  now  selling 
his  pack  and  basing  his  price  on  cans  at 
$5.25.  That  means  that  he  can  pay  for 
this  machinery  out  of  profits  in  one  year. 

Consider  this  list  oF  successful 
packers  who  make  their  tin  con¬ 
tainers  : 

Nestle^s  Milk  Products,  Inc. 

H.  J.  H  einz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refinins  Company. 

Swift  &  Company. 

Borden  Company. 

Empire  State  Picklins  Co. 

Phillips  Packing  Company. 

Armstrong  Paint  &  Varnish  Co. 

Texas  Oil  Co. 

Standard  Oil  Co. 


Cameron  Can  Machinery  Company 

240  North  Ashland  Avenue  «  «  «  »  »  »  CHICAGO,  U.  S.  A. 
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CONTINENTAL  CAN  COMPANY 


NEW  YORK  CHICAGO  SAN  FRANCISCO 


You  have  seen,  from  time  to  time,  the  individual 
Canned  Foods  advertisements  which  Continental  has  heen 
running  in  national  publications.  But  to  convey  the  full  im¬ 
port  of  the  millions  of  favorable  impressions  being  piled  up 
month  after  month,  we  want  you  to  see  the  entire  current 
series,  here  reproduced.  Throughout  the  summer  and  fall 
these  forceful  advertisements  have  been  and  are  pounding 
away  at  the  old  unfounded  prejudices  against  canned  foods. 

Canners  everywhere  have  reported  tangible  evidence  that 
ContinentaFs  educational  crusade  is  exerting  a  tremendously 
beneficial  influence  both  with  consumers  and  in  the  trade. 
We  are  gratified  —  but  not  surprised — for  how  could  such  a 
campaign,  with  truth  as  its  weapon,  possibly  fail? 


Cirewlof*®" 
,.22  2,700,000 
475,000 
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The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 

The  CHICAGO  “LABEL”  MEETING— For  faith- 
fulness  to  duty  and  unselfish  service  in  others’  be¬ 
half  we  call  your  attention  to  the  members  of  the 
Board  of  Directors  of  the  National  Canners  Associa¬ 
tion,  and  to  the  officers  and  delegates  of  the  local  can¬ 
ners  associations.  They  came  from  the  widespread 
corners  of  our  great  country  and  from  the  many  in¬ 
termediate  points,  over  100  of  them,  to  the  Palmer 
House  in  Chicago,  to  assemble  on  the  morning  of  No¬ 
vember  9th,  and  to  give  consideration  to  the  question 
of  informative  labeling,  and  how  best  to  do  it.  In  the 
beautiful  Red  Lacquer  Room  of  that  world-famous  hos¬ 
telry,  behind  a  draped  table  on  a  raised  dais,  sat 
President  Edw.  S.  Thorne,  with  his  chamberlaine  of 
State,  Frank  E.  Gorrell,  at  his  right,  and  flanked  on 
the  lower  level,  by  a  retinue  of  assistants — on  the  right 
Counsellor  to  the  Association  Austin,  with  Carlos 
Campbell  computer  of  the  records;  on  the  left  assis¬ 
tant  secretaries,  with  Chas.  G.  Woodbury,  master  of 
the  crops. 

Before  this  dais  were  assembled  the  great  tycoons 
of  the  can-making  profession,  the  barons  of  the  whole¬ 
sale  grocery  industry,  the  great  and  the  near-great  of 
the  canning  world  from  far  off  Washington  State  in 
the  west  to  northern  Maine  on  the  east,  from  Florida 
and  the  Gulf  Coast  and  from  all  in  between.  It  was 
in  fact  a  royal  assembly  of  the  industry’s  great,  and 
representing,  as  delegates,  all  the  varying  levels  of 
this  great  food  industry. 

Mr.  Austin,  associated  with  Judge  J.  Harry  Coving¬ 
ton,  counsel  of  the  N.  C.  A.,  after  the  roll  call,  reviewed 
the  work  of  last  January  in  the  matter  of  a  Marketing 
Agreement,  and  expressed  the  opinion  that  there  would 
be  no  more  of  that  if  early  indications  ran  true;  but 
that  just  as  he  left  Washington  action  was  taken  that 
seemed  to  indicate  that,  after  all,  maybe  something 
would  be  done. 

The  meeting,  however,  was  called  to  consider  the 
Informative  Labeling  question,  and  Chairman  Frank 
Gerber,  after  introduction  of  the  question  by  President 
Thorne,  explained  in  detail  all  the  many  happenings 
that  have  happened  in  that  now  famous  discussion,  in¬ 
cluding  all  meetings.  All  these  are  summed  up  in  the 
pamphlet  “The  Labeling  Question,”  issued  as  of  Octo¬ 
ber  27th,  and  a  copy  of  which  we  know  you  have  and 
we  hope  have  carefully  read.  This  was  supplemen¬ 
tary  jto  or  explanatory  of  the  previous  bulletin  dated 


September  26th,  “Final  Report  of  the  Labeling  Com¬ 
mittee.”  Other  members  of  the  committee  reported 
other  phases  of  the  matter,  but  to  refresh  your  mem¬ 
ory  it  might  be  well  to  quote  the  names  of  that  Com¬ 
mittee  from  September  26th  bulletin.  They  are :  Frank 
Gerber,  Chairman ;  E.  B.  Cosgrove,  Howard  Orr,  E.  E. 
Chase,  Robert  C.  Paulus,  Roy  L.  Pratt,  George  H. 
Draper,  Guy  L.  Webster,  A.  F.  Schroeder,  P.  L.  Gowen, 
E.  S.  Thorne  and  Douglas  Townson. 

As  these  bulletins  represent  the  best  thought  of  the 
men  on  this  committee,  they,  of  course,  merely  reiter¬ 
ated  the  contents,  and  showed  themselves  to  be  still  in 
exactly  the  same  frame  of  mind,  and  that  is  that  grade 
labeling  would  be  most  harmful,  as  well  as  ineffective, 
to  the  industry,  and  in  its  place  they  urgently  urged 
Descriptive  Labeling. 

With  the  matter  thus  clearly  set  before  the  meeting. 
President  Thorne  called  upon  what  might  be  termed 
outside  interests:  Mr.  H.  W.  Phelps  of  the  American 
Can  Company,  who  warmly  approved  the  committee’s 
decision,  in  a  characteristic  address;  Mr.  0.  C.  Huff¬ 
man,  President  of  the  Continental  Can  Company,  who 
also  lent  his  support  to  the  movement;  S.  L.  Busch- 
man.  President  of  Metal  Package  Corporation,  who 
expressed  the  entire  symapthy  of  his  organizajfcion  with 
the  proposal.  And  then  the  President  called  upon  sev¬ 
eral  leading  wholesale  grocers,  present,  and  all  of  them 
agreed  that  Grade  Labeling  would  be  fatal.  It  was 
then  the  turn  of  the  presidents  or  members  of  the  local 
canners  associations,  everybody  being  given  the  fullest 
sort  of  opportunity  to  speak,  but  none  of  these  availed 
himself  of  it,  and  the  vote  on  the  acceptance  of  the 
committee’s  report,  as  the  expression  of  the  industry, 
was  taken  and  proved  to  be  unanimous  in  favor  of  the 
committee’s  report.  With  that  done  one  or  two  of  the 
local  cannery  association  officers  said  they  supposed 
they  should  have  voted  twice,  as  they  had  not  been 
instructed  how  to  vote,  and  they  felt  that  some  of  their 
members  were  not  in  favor  of  Descriptive  Labeling  and 
preferred  Grade  Labeling,  and  their  votes  should  have 
been  recorded  on  both  sides.  The  levity,  of  course,  was 
enjoyed  and  the  business  of  the  session  was  accom¬ 
plished. 

While  it  takes  but  little  time  to  tell  the  action  of  the 
meeting,  in  point  of  fact  it  was  not  done  as  quickly  as 
it  is  told.  In  fact  there  was  recess  taken  when  the 
N.  C.  A.  played  host  to  the  entire  assembly  at  a  tasty 
luncheon  served  in  the  same  room,  the  meeting  being 
resumed  as  soon  as  that  formality  was  over  with. 

To  the  casual  reader  the  answer  is  that  the  industry 
is  committed  to  descriptive  labeling  of  its  products 
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and  to  the  careful  avoidance  of  anything  that  ap¬ 
proaches  grade  labeling. 

Many  of  you  may  wonder  if  there  was  any  answer 
to  oiir  appeal  to  the  label  makers  to  submit  samples, 
showing  their  ideas  of  how  best  to  answer  this  trouble¬ 
some  question.  There  was  not  a  label  maker  in  the 
business  who  did  not  give  serious  thought  to  this,  but 
all  of  them,  except  one,  were  fearful  that  they  might 
wound  some  sensitive  feelings  if  they  attempted  this 
and  so  did  not  do  so.  The  one  exception  was  a  very 
neat  label,  with  a  very  ingenious  and  sensible  answer 
to  the  riddle,  or  so  it  seems  to  us,  and  that  one  was 
the  National  Color  Printing  Company,  Baltimore.  Lack 
of  time  prevents  the  presentation  of  that  label  in  this 
issue  but  we  will  reproduce  it,  in  one  color,  next  week. 

And  so  this  great  host,  gathered  from  far  and  near, 
completed  the  work  by  early  afternoon  and  began  the 
trek  back  home.  While  that  is  the  story  of  the  Chi¬ 
cago  Label  Meeting,  it  is  not  the  end  of  the  story  of 
Informative  Labeling  on  canned  foods.  The  big  job 
remains  to  be  done :  the  writing  of  the  descriptions  to 
be  used  on  the  labels,  and  that  work  is  now  well  under¬ 
way.  On  page  9  of  the  September  26th  bulletin  pro¬ 
visions  for  descriptive  labeling  of  a  number  of  prod¬ 
ucts  are  given,  and  immediately  following  instructions 
are  given  on  how  to  build  that  description,  or  in  other 
words  the  meanings.  Other  products  will  be  quickly 
added  to  these,  we  are  told. 

Whether  or  not  the  one  demanding  this  information 
will  feel  fully  answered  remains  to  be  seen.  Some 
think  that  it  is  the  Government  that  is  demanding  this 
informative  labeling,  but  it  is  not.  The  one  who  is 
demanding  this  is  the  consumer  of  your  goods — the 
little  housewife :  she  who  must  he  obeyed.  She  started 
asking  for  it  years  ago,  as  the  Housewives  League, 
which  later  evolved  into  the  Consumers  League,  and 
then  into  the  National  Consumers  League,  and  now 
they  have  gone  to  the  Government,  claiming  to  repre¬ 
sent  millions  upon  milions  of  consumers.  In  the  be¬ 
ginning  the  cry  came  from  the  few  women,  now  it  has 
welled  into  a  huge  chorus,  and  it  will  be  satisfied  only 
with  a  complete  answer,  either  as  here  proposed,  or 
through  the  pure  food  law  which  is  to  be  revamped. 
This  is  not  a  New  Deal  movement;  it  is  a  very  old 
movement.  It  is  far  better  for  the  industry  to  answer 
under  its  own  Code,  as  a  voluntary  offering,  than  to 
be  forced  to  it  by  the  pure  food  law.  But  one  way  or 
the  other  the  women  will  have  it,  you  may  rest  assured. 
And  whether  the  wholesale  grocers  like  it  or  not,  it  is 
entirely  a  matter  for  the  canners  to  decide;  it  is  our 
industry’s  job  and  nobody  else’s.  The  industry  is  well 
able  to  name  its  own  children,  and  for  its  own  protec¬ 
tion  it  must  name  them. 


THE  BOOK  YOU  NEED  !  ! 

Complete  Course  in  Canning/’ 

5th  Edition  386  Pages  New  Low  Price  $5.00 
PulMshtd  by  THE  CANNING  TRADE. 
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The  Canning  Trade 


CANNED  SALMON  CODE  AUTHORITY  GIVEN 
ADDITIONAL  TIME  TO  SUBMIT  MINIMUM 
WAGE  RATES  FOR  EMPLOYEE  FISHERMEN 

HE  National  Industrial  Recovery  Board,  on  the 
recommendation  of  Division  Administrator  Armin 
W.  Riley,  has  been  extended  until  January  15, 
1935,  the  time  in  which  the  Code  Authority  for  the 
canned  salmon  industry  must  submit  recommendations 
for  minimum  compensation  for  employees  of  fisher¬ 
men. 

The  report  was  required  originally  within  six  weeks 
after  the  effective  date  of  the  code.  This  was  found 
to  be  insufficient  time  and  tentative  rates  were  ap¬ 
proved  for  the  1934  season,  with  the  extension  granted 
for  further  study. 

*  s 

CANNERS’  CONVENTIONS 

NOTE — Secretaries  will  help  their  meetings  and 
render  a  real  service  to  all  interested  by  keeping  this 
column  well  and  accurately  posted.  Send  full  informa¬ 
tion  as  to  date  and  place  of  meetings. 


NOVEMBER  22-23,  1934 — Indiana  Canners,  Claypool 
Hotel,  Indianapolis,  Ind.  Annual. 

NOVEMBER  22,  1934 — ^Pennsylvania  Canners,  Hotel 
Yorktowne,  York,  10  A.  M.  Annual. 

DECEMBER  6,  1934 — lowa-Nebraska  Canners,  Fort 
Des  Moines  Hotel,  Des  Moines,  Iowa.  Annual. 

DECEMBER  7,  1934 — Minnesota  Canners,  Radison 
Hotel,  Minneapolis,  Minn.  Annual. 

DECEMBER  11-12,  1934 — Ohio  Canners.  Annual. 
Hotel  Deshler-Wallick,  Columbus,  Ohio. 

DECEMBER  11th,  12th,  1934 — Tri-State  Packers, 
Benjamin  Franklin  Hotel,  Philadelphia.  Annual 
Banquet  11th. 

DECEMBER  13-14,  1934— New  York  State  Canners, 
Hotel  Seneca,  Rochester,  N.  Y.  Annual. 

JANUARY  3-4,  1935 — Ozark  Canners,  Metropolitan 
Hotel,  Springfield,  Mo.  Annual. 

JANUARY  3-4-5,  1935 — Northwestern  Canners  at 
Portland,  Oreg. 

JANUARY  13-18,  1935 — National  Canners,  National 
Brokers,  Canning  Machinery  and  Supplies,  Hotel 
Stevens,  Chicago.  Machinery  Show. 
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fancy  again! 

Although  popular  for  several  years,  lower  priced 
grades  of  peas  are  on  a  rapid  decline,  and  the  big 
demand  today  is  for  fancy  and  choice  grades. 

That  means  that  canners  must  have  equipment  which  will 
permit  them  to  pack  the  highest  possible  percentage  of  those 
grades  which  will  command  highest  prices — step  up  revenue 
for  the  entire  pack — and  at  no  increase  in  cost.  And  that 
describes  the  work  of  the  Lewis  Quality  Grader! 

LEWIS  QUALITY  GRADER 


This  is  the  simplest  and  lowest 
priced  grader  on  the  market — 
and  it  pays  for  itself  many  times 
over  in  a  single  normal  season. 
The  Lewis  separates  tender  peas 
from  others  with  hairline  ac¬ 
curacy.  It  is  used  extensively 
by  the  largest  and  most  success¬ 
ful  pea  canners  in  the  world.  It 
is  very  compact  and  easily  in¬ 
stalled. 

Modern  Canning  Equipinent 
Jor  ALL  Food  Products 

SPRAGUE-SELLS  CORPORATION 

Division  of  Food  Machinery  Corporation 

HOOPESTON,  ILLINOIS 


SPRAGUE-SELLS  CORPORATION,  HOOPESTON,  ILLINOIS 

Division  of  Food  Machinery  Corporation 
Please  send  me  General  Catalogue  No.  200  showing  complete  lines  of 
modern  canning  equipment  for  all  food  products. 


More  Insurance 
Stronger  Protection 
Broader  Coverage 


At 

LESS  COST 

Through 


CANNERS  EXCHANGE  SUBSCRIBERS 


WARNER  INTER-INSURANCE  BUREAU 


Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Avenue 

CHICAGO  ILLINOIS 


^Artistic 

lABELS 


Plain. 

Varnished. 

Embossed. 


Simpson  &  Doeller 
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Callins  The  Kraut  Play 

By  Lon  P.  Flanisan^  President 


TODAY’S  situation  in  our  industry  requires  that 
one  must  be  endowed  with  a  profound  sense  of 
humor  and  a  Job-like  patience  if  one  is  not  to  be 
driven  completely  nertz.  A  disinterested  bystander 
watching  the  present  performance  of  kraut  packers, 
must  wonder  if  by  some  freak  of  chance  all  of  the 
world’s  greatest  saps  and  nincompoops  have  not  been 
gathered  together  into  the  kraut  industry.  All  of  Bar- 
num’s  clowns,  Mack  Sennett’s  comedians.  King  Henry’s 
jesters  combined  with  Weber  and  Fields,  Charlie  Chap¬ 
lin,  Schnozzle  Durante,  Joe  Penner,  Eddie  Cantor  and 
Ed.  Winn  (with  Joe  Miller’s  joke  book  thrown  in  for 
good  measure)  could  hardly  furnish  a  more  hilarious, 
ludicrous,  ridiculous  or  laugh-provoking  spectacle  than 
our  own  little  industry  is  staging  at  the  moment. 

A  visitor  from  Mars  would  likely  send  a  cablegram 
back  to  his  countrymen  something  like  this : 

“Arrived  safely  on  Earth  and  find  the  Kraut 
Packers  are  at  it  again  Stop  All  eagerly  battling 
to  give  away  the  goods  they  produce  in  order  to 
empty  enough  space  to  make  some  more  goods  to 
give  away  in  order  to  make  more  space  for  more 
goods  to  give  away,  and  so  forth,  ad  infinitum  Stop 
Strange  philosophy  here  is  that  no  rival  must  be 
allowed  to  make  a  profit  and  Prosperity  must  not 
be  allowed  to  show  its  head  Stop  Code  provides 
good  wages  for  everybody  except  the  owners  Stop 
Nobody  apparently  objects  to  owners  making  de¬ 
cent  profit  except  owners  themselves  Stop  Early 
Bankruptcy  may  be  safely  counted  upon.” 

Or,  maybe  this  is  the  way  Graham  McNamee  would 
broadcast  today’s  situation  on  the  ether  waves : 

“Graham  McNamee  broadcasting  today’s  serio¬ 
comic  gridiron  contest  between  the  Kraut  Packers 
on  one  side  and  the  phantom  team  of  chain-stores, 
wholesale  grocers  and  merchandise  brokers  on  the 
other.  And  Boy !  is  this  a  laugh  ?  The  Kraut  boys 
received  the  kick-off  on  the  95  cent  line  and  show¬ 
ed  signs  of  real  strength.  A  grocer  at  left  end 
then  came  in  fast  with  a  confidential  rumor  about 
what  the  right  end  was  doing  and  the  kraut  boys 
were  thrown  at  the  90  cent  line.  Groggy  but  still 
game  the  Kraut  boys  piled  out  of  the  scrimmage 
and  got  set  for  another  advance  but  a  chain  store 
right  tackle  ripped  through  with  an  offer  and  the  - 
ball  was  downed  at  the  85  cent  line.  Third  down 
and  85  to  go!  Now  they  are  in  the  huddle — ^sig¬ 
nals,  shift  right,  and  just  as  the  ball  is  snapped 
the  Boodle  Purchasing  Company  playing  quarter¬ 
back  (quarter  back  to  the  members  and  three- 


quarters  back  to  Boodle)  crashes  through  with  a 
circular  letter  and  Kraut  is  downed  on  the  75  cent 
line.  Boy  1  Are  those  Kraut  packers  gasping  for 
breath?  Wotta  team!  Fourth  down  and  only  75 
cents  left.  Now  they’ll  have  to  punt!  Well,  any¬ 
way,  thank  God,  whatever  else  you  can  say  about 
the  Kraut  boys,  you  gotta  admit  they  got  plenty 
of  Kickers.  Now  they’re  in  a  huddle!  Now 
they’re  lining  up, — yes  it  looks  like  a  Kick, — from 
where  I’m  sitting  it  looks  like  the  Kraut  boys  are 
bound  to  get  a  Kick, — here  they  go!  The  ball  is 
snapped,  the  Kraut  half-back  takes  it.  Is  it  a 
Kick?  No — it’s  a  trick!  The  Kraut  half-back 
takes  the  ball  at  the  75  cent  line,  and, — can  I  be¬ 
lieve  my  eyes?  Is  he  actually  running  backward 
or  is  he  actually  running  backward  ?  Boy,  oh  boy ! 

Is  this  a  scream?  I  ask  you.  The  Kraut  half¬ 
back  is  crossing  the  70  cent  line  and  nobody  there 
to  stop  him.  The  grocers  and  chain  stores  are  ly¬ 
ing  down  in  their  tracks,  doubled  up  with  laugh¬ 
ter  !  Now  he  is  nearing  the  65  cent  line  with  the 
other  Kraut  backs  making  interference  for  him! 

Two  big  chain  store  giants  offer  to  down  him 
themselves  at  the  55  cent  line,  but  the  Kraut  pack¬ 
ers  will  be  satisfied  with  no  proposition  that 
doesn’t  allow  them  to  reach  at  least  the  45  cent 
zone!  Boy!  the  crowd  is  wild!  The  brokers  are 
wild !  The  chain  stores  are  wild !  The  grocers  are 
wild !  It  looks  like  they  can’t  be  stopped  this  side 
of  the  40  cent  line !  Man,  when  these  Kraut  pack¬ 
ers  get  going  backwards  wot  I  mean,  they  get  go¬ 
ing  backwards!  Wait!  what’s  the  bell  ringing? 
what’s  that  siren  screaming?  Hold  everything 
folks,  something  is  about  to  happen !  Will  tell  you 
all  about  it  folks  just  as  soon  as  we  can  get  the  j 

straight  of  it.  There’s  a  big  truck  coming  right  ■ 

out  on  the  field.  Is  it  an  ambulance?  Or  maybe  4 

it’s  a  patrol  wagon !  Surely  it  can’t  be  a  hearse !  I 

It  looks  like  it  might  be  anything.  Boy !  am  I  out  of  1 

breath?  There  is  a  big  sign  on  the  side  of  this  I 

strange  vehicle  but  it’s  not  yet  close  enough  for  me  I 

to  read  it.  Here,  Bill  Monday,  give  me  my  field 
glasses !  The  big  van  is  now  catching  up  with  the  ‘ 

Kraut  packers  at  the  35  cent  line.  Now  I  can  be¬ 
gin  to  read  the  sign.  It  starts  with  a  P !  The  first 
word  is  Public.  Now  I  get  it.  Public  Asylum  for 
the  Violently  Insane!  White  coated  attendants 
jump  out  of  all  sides  of  the  covered  truck.  They 
begin  to  scoop  up  the  Kraut  packers  one  by  one. 

Now  they  have  three  of  them.  Now  five.  Seven, 

Ten.  Now  for  the  one  with  the  ball!  They  get  , 

him  at  the  27V^  cent  line !  And  he  is  roaring  mad, 
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SOMETHING  NEW 


BVT  THOROUGHLY  PROVED  IN  ACTUAL 
CANNERY  OPERATION 

HYDRAULIC  CONVEYING  EQUIPMENT 

INCREASES  PRODUCTION. 
IMPROVES  QUALITY. 
DECREASES  PACKING  COSTS. 

Mechanically  removes  splits  and  skins.  Eliminates  cloudy  liquor  and  sediment 

.  For  full  particulars,  address 

540  W.  Poplar  Ave.  THE  SCOTT  VINER  CO.  coiumbus,  Ohio 

Makers  of  Scott  Improved  Green  Pea  Viners  and  Viner  Feeders 


Landreths^  Crown  Picked  Certified  Tomato 


Last  year  we  had  only  Crown  Picked  Certified 
Marglobe  Tomato.  We  have  been  asked  so  many 
times  for  Crown  Picked  Certified  of  other  varieties, 
that  this  year  we  have  Crown  Picked  Certified  of  the 
following  varieties:  — 

Marglobe  Bonny  Best  Greater  Baltimore 
Break  O’ Day  Landreth  Sunrise 

This  Seed  is  saved  from  the  first  hands  or  the 
first  ripened  fruit  from  the  Certified  fields  only.  This 
is  earlier,  naturally,  than  the  other  pickings.  By  rea¬ 
son  of  the  way  this  seed  is  saved,  we  can  save  but  a 
few  pounds  to. the  acre. 

We  also  have  for  the  first  time.  Brown’s  Special 
Tomato,  well-known  in  Maryland  and  Delaware. 

Write  for  prices  on  Tomato  or  any  other 
varieties  of  seeds.  We  have,  as  usual,  all  other  varie¬ 
ties  of  Tomato  Seed,  both  Certified  and  Uncertified. 

Tomato  Seed  sold  only  in  sealed  cardboard  lithograph  paclcages 
of  1/4,  1/2  and  I  lb.,  the  Certified  and  Crown  Picked  Certified 
wrapped  in  moist-proof  cellophane.  All  the  Crown  Picked  Certified 
Seed  is  treated  and  therejore  has  a  greenish  tinge. 


D.  LANDRETH  SEED  COMPANY,  Whha: 

150  YEARS  IN  BUSINESS 


BUSINESS  FOUNDED  1784 
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at  being  stopped!  They  drag  him  into  the  car, 

kicking!  Boy!  Was  this  a  scream?  Wotta  game! 

Wotta  game!” 

And  Graham’s  description  would  just  about  fit  the 
case.  The  Kraut  packers  are  going  backwards  volun¬ 
tarily. 

There  is  no  statistical  explanation  of  kraut  packers’ 
present  behavior.  The  pack  is  not  more  than  average. 
The  carryover  is  much  less  than  average.  In  1930  with 
a  bigger  pack  (and  no  higher  costs)  we  sold  our  goods 
at  a  profit,  and  no-one  even  thought  in  terms  of  70  or 
75  cents.  Have  we  gone  collectively  goofy  in  four 
years  ?  It  is  no  satisfaction  to  explain  that  one  or  two 
renegades  in  the  industry  have  made  these  ridiculous 
prices.  Other  industries  have  their  clowns  and  buf¬ 
foons  as  well  as  we.  There  is  scarcely  a  business  in 
the  world  that  doesn’t  have  at  least  two  or  three  asses 
in  it.  But  are  pea  or  corn  canners  following  the  lead 
of  a  few  hare-brained  nitwits?  No.  Then  why 
should  we? 

There  is  probably  nothing  in  what  any  of  us  could 
do  or  say  that  would  arrest  the  present  mad  and  head¬ 
long  rush  toward  bankruptcy,  but  I  cannot  let  the  pres¬ 
ent  situation  pass  without  making  some  effort  to  point 
out  just  how  silly  we  all  must  look  to  the  rest  of  the 
world.  I  still  believe  that  between  two  men,  both  of 
whom  look  like  the  north  end  of  a  south  bound  horse, 
the  one  who  knows  he  looks  that  way  will  not  make 
himself  quite  so  ridiculous  as  the  one  who  looks  that 
way  and  doesn’t  know  it.  We  certainly  must  look  that 
way,  so  let’s  admit  it  and  may  be  we  won’t  continue  to 
appear  quite  so  ridiculous. 

Jt 


AMERICAN  CAN  CONVERTS  THE  MULTITUDE 

IF  you  have  not  read  “A  Miracle  in  Cans”  by  J.  Park¬ 
er  Van  Zandt,  in  November  “Review  of  Reviews,” 
you  owe  it  to  yourself  to  do  so.  It  is  the  story  of 
the  exhibit  made  by  the  American  Can  Company,  at 
the  Century  of  Progress,  just  closed. 

Well,  they  were  just  advertising  themselves! 

Not  at  all.  “I  never  saw  such  a  Company,”  women 
in  the  line  exclaimed.  “All  they  do  is  to  answer  your 
questions  and  give  you  worthwhile  souvenirs.  At  most 
exhibits  people  ‘bark’  at  you  and  give  you  nothing,”  is 
a  quotation  from  the  article.  In  a  nutshell,  they  told 
about  five  million  visitors  from  all  over  the  country — 
mostly  women — the  truth  about  the  can  used  in  can¬ 
ned  foods ;  helped  lay  that  age-old  ghost  about  the  dan¬ 
gers  of  tin,  and  sent  them  away  convinced  that  such 
foods  are  the  safest  on  earth.  Every  moment  of  the 
time,  and  all  the  tremendous  expense,  were  spent  in 
helping  you  as  a  producer  of  canned  foods. 

The  souvenir  referred  to  was  one  of  the  famous  Tin 
Toy  Banks,  but  in  permitting  each  visitor  to  operate 
the  machine  to  make  his  or  her  own  tin  bank,  they  ex¬ 
plained  that  the  same  kind  of  machine  was  used  in 
canneries  to  seal  the  canned  foods  shown  in  the  dis¬ 
play,  and  sold  in  every  grocery. 


The  point  we  wish  to  emphasize  is  the  splendid  ad¬ 
vertising  done  for  you,  and  not  merely  paid  for  by 
them,  but  actually  performed.  Can  you  realize  what 
it  means  to  demonstrate  the  story  of  canned  foods  to 
5,000,000  consumers?  If  you  attended  last  January’s 
Chicago  Convention  you  saw  the  beautiful  display 
made  as  the  Exhibit  of  the  American  Can  Company, 
and  showing  every  product  yet  produced  in  canned 
foods.  Probably  you  checked  over  that  immense  dis¬ 
play  carefully,  interested  in  discovering  goods  you  did 
not  know  were  canned.  They  had  that  same  display 
as  the  center-piece  of  their  great  exhibit  at  the  Cen¬ 
tury  of  Progress,  and  you  can  imagine  how  the  millions 
of  men,  women  and  children  stood  in  wonderment  at 
the  extent  and  variety  of  foods  put  up  in  cans !  It  was 
the  hit  of  the  Fair. 

It  was  possibly  the  greatest  boost  ever  given  to  can¬ 
ned  foods,  and  the  industry  owes  another  debt  to  this 
great,  generous  and  unselfish  company.  No  industry 
on  earth  has  as  much  done  for  it  by  others  as  has  the 
canned  foods  industry!  And  for  the  industry  we  say 
“Thank  you,  American  Can  Company.” 

PLANS  AND  SPECIFICATIONS  WANTED 

DuBois  High  School, 

Rt.  4,  Box  157,  Muskogee, 
November  11,  1934. 

The  Canning  Trade, 

107  South  Frederick  St. 

Baltimore,  Md. 

Gentlemen : 

The  things  I  am  needing  most  now  are  as  follows: 
Specifications  of  a  canning  house,  canning  machinery 
and  the  cost  of  each,  for  a  small  canning  factory.  One 
to  accommodate  all  the  needs  of  a  school  having  from 
eight  hundred  to  twelve  hundred  students.  We  should 
like  to  have  everything  sufficiently  complete  to  offer 
a  very  good  course  in  canning  fruits,  vegetables  and 
meats,  as:  beef,  pork  and  poultry.  We  should  like  to 
have  all  this  worked  out  to  a  minimum  cost  for  both 
house  and  machinery. 

We  do  not  have  money  with  which  to  pay  for  this, 
but  felt  that  some  manufacturer  of  canning  machinery 
and  equipment  would  be  glad  to  furnish  such  as  an 
inducement  for  our  consideration  of  their  machinery. 
Our  plan  is  to  have  everything  completely  worked  out 
so  we  may  present  the  same  to  the  coming  State  Legis¬ 
lature  for  an  appropriation  for  funds  with  which  to 
complete  the  project.  All  co.st  must  be  kept  at  a  mini¬ 
mum. 

If  the  Trade  is  unable  to  furnish  us  this  informa¬ 
tion,  we  would  be  glad  to  have  you  furnish  us  the 
names  of  companies  to  which  we  might  write  for  such 
information. 

Assuring  you  that  we  will  greatly  appreciate  any 
information  you  can  and  will  supply  us,  I  am 

Yours  very  truly, 

F.  D.  Wharton. 
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HAMACHEK  VINER  POWER  UNITS 


This  power  is 

STEADY 

SPEED 

CONTROL 

DEPENDABLE 


LOW  COSTS 


you  CAN  SAVE  MONEY  BY  CONVENIENT  Requires  no  more  attention  than  anauto- 

r\DI\/lkir^  \/lklCDC  W/ITU  mobile  engine.  Equipped  with  magneto 

L/KI  V IINO  V  IINIlKO  W  I  I  n  with  impulse  coupling  for  easy  starting. 

TLIIC  LOW  COSTS  Will  drive  a  two  viner  station  with  a 

^  fuel  and  maintenance  cost  of  less  than 

forty  cents  per  hour.  Other  sizes  in 
fVrite  for  Full  Particulars  proportion. 

FRANK  HAMACHEK  MACHINE  COMPANY 


Units  are  equipped  with  fly-ball  type 
governors  and  speed  is  not  affected  by 
load  fluctuations. 

By  means  of  governor  accelerator,  per¬ 
mitting  fifteen  adjustments  while  engine 
is  running  to  meet  different  conditions 
of  the  crop. 

Equipped  with  Waukesha  Engines  that 
are  the  product  of  more  than  a  quarter 
century  of  heavy  duty  engine  building 
and  backed  by  a  three  million  dollar 
corporation. 

Requires  no  more  attention  than  an  auto¬ 
mobile  engine.  Equipped  with  magneto 
with  impulse  coupling  for  easy  starting. 

Will  drive  a  two  viner  station  with  a 
fuel  and  maintenance  cost  of  less  than 
forty  cents  per  hour.  Other  sizes  in 
proportion. 


KEWAUNEE 


WISCONSIN 
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With  Canned  Foods  Distributors 

THE  LABEL  MEETING  IN  NEW  YORK  “The  index  is  based  on  a  list  of  24  representative 

From  the  Jobbers’  Viewpoint  grocery  items,  the  daily  quotations  of  which  are 


CANNERS  and  wholesale  grocers  alike  are  much 
perturbed  over  the  outlook  for  the  label  reform 
plan  of  the  industry.  While  both  canners  and 
distributors  have  generally  signified  their  approval 
of  the  descriptive  labeling  plan  put  forward  by  a 
committee  representing  the  canning  industry,  the  Ad¬ 
ministration  appears  determined  to  force  its  alphabet¬ 
ical  or  numerical  labeling  plan  upon  the  industry  with 
or  without  the  support  of  the  trade. 

Certain  interests  in  the  consumers’  groups,  more  or 
less  in  the  zealot  class,  have  long  been  endeavoring  to 
secure  legislation  to  compel  the  industry  to  use  the 
A,  B,  C  grades,  and  having  met  with  little  success  in 
this  direction  are  now  endeavoring  to  force  the  plan 
upon  the  industry  as  part  of  its  N.  R.  A.  code,  such  a 
plan,  if  successful,  being  the  inevitable  prelude  to 
further  legislation  which  would  foist  this  system  upon 
the  industry  permanently. 

While  the  need  for  labeling  changes  is  manifest,  and 
is  recognized  by  the  industry,  the  bureaucratic  control 
which  the  Administration  is  apparently  endeavoring  to 
foist  upon  the  trade  is  regarded  as  a  distinct  menace 
to  further  progress  by  the  industry.  Consummation 
of  the  A,  B,  C  or  similar  system,  it  is  felt,  would  end 
the  industry’s  long  march  toward  higher  quality  prod¬ 
ucts,  would  add  to  consumers’  costs,  through  the 
necessity  for  passing  along  inspection  costs  to  the 
consumer,  and  would  result  in  making  quality  a  dis¬ 
tinctly  questionable  matter,  due  to  the  inability  of  even 
the  “brain  trusters”  to  devise  a  standard  test  for 
flavors. 

Strong  efforts  are  still  being  put  forth  against  the 
A,  B,  C  plan,  but  the  trade,  frankly,  is  seriously  con¬ 
cerned  over  the  possible  outcome  of  the  controversy, 

WHOLESALE  GROCERY  PRICE  INDEX 

R.  LEWIS  H.  HANEY  compiles  for  the  National- 
American  Wholesale  Grocers’  Association  an  in¬ 
dex  of  wholesale  grocery  prices  each  month.  The 
index  was  started  in  January,  1921.  The  association 
passes  these  figures  on  to  its  members  from  month 
to  month.  Dr.  Haney  comments  as  follows  regarding 
last  month’s  figures : 

“The  index  fell  off  slightly  in  October.  The  index 
showed  a  decline  of  0.4  per  cent  from  September,  al¬ 
though  there  is  usually  an  increase  of  1.0  per  cent  in 
October. 

“A  typical  bill  of  wholesale  groceries  gives  an 
index  of  87.4  in  October,  against  87.7  in  September. 
(The  average  for  1921  is  taken  as  100.)  The  index  is 
10.6  per  cent  over  the  figure  for  October,  1933,  how¬ 
ever,  and  remains  the  highest  average  since  Novem¬ 
ber,  1930. 


averaged,  a  weight  being  given  to  each  according  to 
its  importance  in  the  sales  of  an  average  wholesale 
grocer. 

“The  average  prices  of  canned  corn  and  tomatoes 
showed  large  gains  last  month,  while  sugar  and  flour 
declined  sharply.  Other  items  which  averaged  higher 
were  macaroni,  cottonseed  oil,  Santos  coffee,  raisins, 
marrow  beans.  Standard  peas,  peaches,  red  salmon, 
and  oats.  Cheese,  corn  syrup,  Rio  coffee,  rice,  prunes, 
lima  beans,  pink  salmon,  lard,  cornmeal,  and  Alaska 
peas  fell  in  price. 

The  October  averages  for  the  past  fourteen  years 
are  as  follows: 

1921—  94.0  1928—110.3 

1922— 103.0  1929—107.4 

1923— 122.6  1930—  90.1 

1924— 129.5  1931—  74.4 

1925— 113.4  1932—  68.3 

1926— 111.2  1933—  79.0 

1927— 108.2  1934—  87.4 

AGMA  CONVENTION  THIS  WEEK 

IMPORTANT  revelations  regarding  the  future  pro¬ 
gram  of  the  NR  A  authorities  in  Washington  are 
expected  in  the  speech  by  Donald  R.  Richberg,  exec¬ 
utive  director  of  the  National  Emergency  Council,  as 
the  highlight  of  the  November  21st  dinner  of  the 
annual  convention  of  the  Associated  Grocery  Manu¬ 
facturers  of  America  at  the  Hotel  Waldorf-Astoria, 
meeting  on  November  20,  21  and  22. 

This  will  be  the  first  address  in  New  York  by  a  lead¬ 
ing  Administration  executive  since  the  Rooseveltian 
New  Dealers  emerged  victorious  in  the  recent  elections. 
Mr.  Richberg  has  agreed  to  clarify  frankly  the  Gov¬ 
ernment’s  future  business  attitude. 

His  speech  at  the  Waldorf  at  the  AGMA  dinner  at 
7 :30  P.  M.,  November  21,  is  awaited  with  considerable 
expectancy  by  the  country’s  leading  food  manufac¬ 
turers  who  are  members  of  the  AGMA. 

The  sessions  will  be  closed  to  the  public.  Aware  of 
the  significance  of  the  meetings,  the  executive  council 
of  the  AGMA  today  invited  the  business,  trade  and 
metropolitan  press  to  attend  both  the  assembly  meet¬ 
ings  and  the  private  discussions,  when  Mr.  Richberg 
has  agreed  to  answer  members’  questions  about  ad¬ 
ministration  policies. 

Chester  C.  Davis,  administrator  of  the  Agricultural 
Adjustment  Administration  will  deliver  a  very  import¬ 
ant  address  on  the  future  policy  of  the  AAA  and  its 
relation  to  the  food  industry. 

Mrs.  C.  C.  Rumsey,  chairman  of  the  Consumers  Ad¬ 
visory  Board,  Washington,  will  be  the  guest  of  honor 

(Continued  on  Page  22) 
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BETTER  PROFITS 

A  depart nrjt^nt  devoted  to  th^  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods:  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


NOW  that  some  of  the  shooting  in  conncetion  with 
the  establishment  of  food  codes  is  over,  think¬ 
ing  brokers  are  analyzing  their  activities  and 
organizations.  The  other  day  one  of  the  most  success¬ 
ful  in  his  market  asked  a  leading  customer,  “What  in 
your  opinion,  makes  a  good  broker?” 

When  answering  this  question,  let’s  look  at  it  first 
from  the  standpoint  of  the  wholesale  grocer  or  chain 
store  buyer,  then  from  the  view  point  of  the  canner. 
There’s  a  difference,  you  know. 

Aside  from  purely  personal  attributes  needed  by  any 
first  class  salesman,  a  broker  is  just  about  as  good  as 
the  principles  he  represents.  I  know  canners  will  not 
all  agree  at  once  with  this  statement  but  still,  there’s 
a  lot  of  food  for  thought  in  it.  You  often  hear  of  a 
broker  taking  on  a  line  paying  him  but  little  net  profit 
and  when  asked  why  he  took  it  on  he’ll  say,  “Well,  it’s 
a  prestige  account.  If  I  have  it,  I’ll  get  others  paying 
me  a  great  deal  more  brokerage  and  I  must  make  good 
sized  commissions  in  order  to  live  and  pay  my  ex¬ 
penses.” 

In  a  market  with  which  I  am  quite  familiar,  a  cer¬ 
tain  broker  is  often  spoken  of  as  the  “rattle  snake” 
broker.  He’s  a  good  fellow,  young  and  aggressive,  he 
is  a  splendid  salesman  but  he  has  been  having  a  hard 
time  getting  started  in  business.  In  his  efforts  to  se¬ 
cure  accounts  he  has  not  been  choosey  about  accepting 
those  offered  and  one  of  these  was  a  canned  rattle 
snake  meat  account.  Now  there  is  nothing  wrong  with 
selling  this  product,  anymore  than  there  is  anything 
wrong  with  packing  or  eating  it.  Still,  it’s  not  a  pres¬ 
tige  account  and  in  the  instance  mentioned,  it’s  quite 
the  contrary. 

The  good  broker,  or  the  most  efficient  broker,  in 
the  minds  of  the  buyer  is  one  who  acts  as  his  purchas¬ 
ing  agent.  In  countless  cases  each  year  he  must  act 
as  the  personal  representative  of  the  buyer  and  in  the 
final  analysis,  against  the  principal  he  represents. 
This  seems  hard  but  you  must  remember  his  living 
and  profits  depend  on  the  business  he  does  with  his 
customers.  He  may  have  the  best  lines  in  the  country 
and  in  his  market,  he  may  be  the  state’s  best  salesman 
and  yet  if  he  antagonizes  his  customers  he  will  not 
continue  successfully  in  the  brokerage  business. 

Given  the  proper  support  by  his  principals  he  may 
always  act  in  every  sense  as  the  representative  of  his 


accounts  and  the  personal  representative  of  his  cus¬ 
tomers.  Canners  are  too  prone  to  forget  this  and 
blame  a  broker  for  not  standing  up  for  their  rights  or 
for  not  fighting  hard  enough  for  business.  In  nine 
cases  out  of  ten,  the  broker  who  is  compelled  to  side 
against  his  principal  does  so  only  because  he  has  been 
misled  as  well  as  the  customer. 

Canners  should  stop  kidding  themselves!  What  do 
I  mean  ?  Plenty ! 

Here  is  a  packer  now  owning  labels  which  for  years 
have  stood  for  better  than  ordinary  grades  of  canned 
foods.  Sales  in  volume  of  these  labels  have  been  made 
year  after  year  at  better  than  usual  prices  because  of 
the  extra  quality  in  the  cans.  Short  crops,  pressure 
from  buyers  have  brought  down  the  present  quality 
until  standard  pack  in  this  label  means  just  that  and 
nothing  more.  Has  the  canner  instructed  his  brokers 
to  stop  selling  goods  as  better  than  usual  in  order  that 
buyers  will  not  be  disappointed  when  delivery  is  made  ? 
You  bet  he  has  not.  Now  cars  are  being  delivered, 
sampled  and  found  to  be  only  ordinary  quality.  Brok¬ 
ers  are  being  blamed,  the  fault  is  not  theirs.  The  can¬ 
ner  should  have  announced  his  intention  of  trading  on 
the  past  reputation  of  the  label,  priced  his  goods  ac¬ 
cordingly  and  backed  up  his  brokers.  This  may  not 
be  human  nature,  as  we  know  it  today,  but  it’s  good 
common  sense  if  the  canner  wants  to  retain  his  first- 
class  brokerage  connections. 

In  other  words,  what  is  better:  to  sell  quite  a  lot 
of  goods  at  prices  a  little  better  than  others  are  get¬ 
ting,  kid  your  customers  for  a  little  while,  have  a  lot 
of  rejections  or  price  adjustments  to  make  and  even¬ 
tually  lose  the  interest  of  your  brokers  in  your  ac¬ 
count,  or  to  be  honest  in  the  first  place  1 

Brokers  who  keep  their  trade  accurately  posted  con¬ 
cerning  stocks  on  hand,  progress  of  crop  plantings, 
growth  and  harvest  are  good  brokers.  The  informa¬ 
tion  they  give  out  is  no  better  than  its  source  I  In  all 
the  foregoing,  canners  are  too  apt  to  color  their  post¬ 
ings  to  their  brokers  with  their  wishes  in  the  matter. 
Right  now  the  trade  is  apt  to  feel  goods  are  scarce  in 
first  hands  because  packers’  spot  lists  are  shot  full  of 
holes.  Let  business  conditions  continue  for  sixty  or 
seventy  days  as  they  are  at  present;  listen  to  crys  of 
pessimism  at  Chicago  and  then  look  for  large  blocks 
of  this  that  and  the  other  to  be  offered,  quietly  of 
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course,  at  attractive  prices.  I  tell  you,  canners  should 
stop  kidding  themselves  and  their  brokers! 

Brokers  who  give  their  customers  service  are  good 
brokers. 

During  the  past  few  years  we  have  seen  a  few  ef¬ 
forts  to  establish  canners’  labels  in  markets  all  over 
the  country.  Some  have  succeeded  quite  well  in  this 
effort  even  though  at  present  they  are  unable  to*  little 
more  than  spread  their  stock  thinly  over  markets 
where  their  labels  enjoy  a  good  demand.  For  the  pur¬ 
pose  of  argument  we  will  admit  the  job  of  selling  your 
factory  label  generally  to  all  customers  in  a  market  is 
a  tough  one  without  advertising.  This  being  the  case, 
why  don’t  more  canners  have  more  labels  available  to 
customers  wishing  to  control  a  label  or  brand  in  their 
market?  Good  brokers  want  to  sell  as  many  cases  of 
your  pack  as  possible.  They  are  successful  in  inter¬ 
esting  John  Jones,  a  good  jobber  in  your  line  and  go 
across  the  street  to  Henry  Hayman’s  place  and  try  to 
sell  him  the  same  line  and  label.  Henry  is  not  inter¬ 
ested  in  the  label  but  does  like  the  quality  and  price 
offered.  Henry  says  he  will  stock  the  goods  and  get 
right  behind  them  if  he  can  have  another  label.  He 
knows  John  Jones  feels  the  same  way  too.  And  there 
you  are.  Canner  after  canner  anxious  for  business  and 
a  larger  customer-following  has  only  a  few  labels  avail¬ 
able  for  all  the  trade  he  wants  to  cover.  If  a  broker 
is  not  able  to  give  his  customers  the  label  set-up  they 
require  he  is  failing  to  give  the  service  they  have  a 
right  to  expect.  In  many  cases,  as  far  as  a  variety  of 
labels  are  concerned,  he  is  not  to  blame. 

The  opinion  of  many  makes  or  breaks  a  broker. 
Give  a  dog  a  bad  name,  etc.,  you  know  the  rest  of  the 
familiar  quotation. 

Forty  principals  may  all  feel  their  broker  is  a  good 
broker,  the  best  to  be  had  in  any  market.  Yet  if  this 
opinion  is  not  shared  by  many  others,  the  net  result 
will  be  that  the  broker  in  question  will  still  have  a  hard 
time  selling  the  largest  amount  of  goods  possible. 

You  canners  who  now  believe  you  have  fifteen  or 
twenty  of  the  best  brokers  in  the  country  should  lose 
no  opportunity  for  letting  your  customers  know  how 
you  regard  those  who  represent  you.  From  time  to 
time  you  write  them,  you  see  them  whenever  possible. 
Urge  your  trade  to  depend  more  on  your  broker  for 
the  crop  and  market  information  they  expect.  Show 
unmistakably  by  your  attitude  and  words  that  you  are 
backing  up  your  broker  because  you  have  confidence  in 
him.  There  is  no  need  for  doing  this  in  such  a  way  as 
to  cause  your  customer  to  feel  maybe  he  ought  to  keep 
in  closer  touch  with  you.  If  such  a  thing  happens, 
play  the  game  straight  and  refer  the  customer  again 
to  your  representative. 

Post  your  brokers  accurately,  fully,  promptly  and 
often.  Be  truthful  with  them  even  if  it  hurts.  Then 
they  will  be  good  brokers  for  you  and  your  customers 
as  well.  Your  brokers  will  be  just  as  efficient  and 
truthful  as  you  want  them  to  be.  The  service  they 
must,  give  to  be  successful  depends  on  you,  their  prin¬ 
cipal. 

Good  canners  make  good  brokers! 


'GRAMS  of  INTEREST 

W.  A.  MISKIMEN,  formerly  president  of  the  Illi¬ 
nois  Canning  Company,  Hoopeston,  Ill.,  has  joined 
Stokely  Brothers  Company  as  assistant  to  President 
William  B.  Stokely,  Jr.  Mr.  Miskimen  assumes  his 
new  duties  immediately,  maintaining  offices  at  the 
company’s  headquarters  at  Indianapolis. 

It  *  * 

THE  SAUER  KRAUT  FACTORY  at  Junius  Station 
near  Geneva,  N.  Y.,  owned  by  Empire  State  Pickling 
Company,  Phelps,  N.  Y.,  was  destroyed  by  fire  of 
unknown  origin  November  9th,  with  a  loss  of  about 

$40,000.  The  plant  was  insured. 

*  *  * 

THE  ATLANTIC  CANNING  COMPANY,  Atlantic, 
Iowa,  has  been  granted  a  20  year  extension  on  its  cor¬ 
porate  grant,  authorizing  a  capitalization  of  $100,000. 

*  It  * 

THE  CALIFORNIA  CONSERVING  COMPANY  of 
San  Francisco,  is  commemorating  its  seventy-fifth  year 
by  launching  the  largest  advertising  campaign  in  the 
Pacific  Coast  territory  in  its  history.  The  company 
Pacific  Coast  territory  in  its  history.  The  companv 
has  plants  at  Hayward,  Graton  and  Ryde  in  Califor¬ 
nia,  and  at  Gresham  and  Scappoose  in  Oregon. 

*  «  « 

“BILL”  HUGHES  TO  TRI-STATES.  —  “Bill” 
Hughes,  who  for  the  past  5  years  has  represented 
Berlin-Chapman  Company  in  New  York  State,  has  had 
his  territory  expanded  to  the  Tri-State  section.  Bill 
will  be  on  hand  at  the  Tri-State  Meeting  at  Philadel¬ 
phia  December  11th  and  12th.  Mr.  Hughes  is  well 
schooled  in  all  phases  of  the  canning  machinery  busi¬ 
ness,  having  served  a  five  year  appreticeship  with  his 
company  prior  to  going  to  New  York.  He  has  a  thor¬ 
ough  knowledge  of  Western  cannery  practices,  having 
laid  out  many  plants  in  that  section,  which  fully  dem¬ 
onstrated  his  ability  to  produce  quality  economically. 
When  in  the  Tri-State  territory,  headquarters  will 
be  established  at  Baltimore,  while  New  York  head¬ 
quarters  will  be  at  Rochester. 

It  *  * 

F.  B.  CUTRIGHT  has  been  named  president  of  Illi¬ 
nois  Canning  Company,  Hoopeston,  Ill.,  succeeding  W. 
A.  Miskimen;  I.  M.  Hamilton,  Vice-President  and  L. 
Ratesberger,  Secretary-Treasurer.  Due  to  the  short 

corn  pack  the  company  is  pro-rating  deliveries. 

*  *  * 

J.  E.  DE  MASTER  COMPANY,  Sheboygan,  Wis., 
has  purchased  the  plant  of  the  Lake  Shore  Canning 
Company  there.  After  alterations  it  is  planned  to  pack 
peas  and  possibly  beans,  corn  and  tomatoes  next 
season.  Peter  Ingelse  will  continue  to  manage  the 

Lake  Shore  plant  under  the  new  ownership. 

*  *  * 

F.  J.  MULLINS,  production  manager  for  the  Booth 
Canning  interests,  San  Francisco,  California,  returned 
recently  from  a  trip  to  Honolulu,  T.  H. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 


FOR  SALE— 3  Knapp  Can  Labeling  Machines;  Ayars 
Fillers;  2  Ayars  Can  Conveyor  Coolers;  Standard 
Sealing  and  Compression  Unit;  Knapp  Boxer;  Alum¬ 
inum  Kettles;  U.  S.  Bottle  Rinser.  Priced  right  for 
quick  disposal. 

Address  Box  A-1988  care  of  The  Canning  Trade. 


For  Sale  —  Factories 


FOR  SALE— 3  Corn  Canning  Factories  in  good  corn 
section. 

No.  1  -New  Vienna.  Ohio.  Thorcuphly  modern, 
60,000  can  per  day  capacity;  unfailing  water  supply; 
2  warehouses;  on  main  line  B.  &  0.  between  Cincin¬ 
nati  and  Chillicothe;  on  State  Route  28 
No.  2— Centerville,  Ohio.  Thoroughly  modern,  60,000 
can  per  day  capacity;  electric  powertd,  good  water; 
2  warehouses;  on  branch  of  Pennsylvania  R.  R.  ten 
miles  South  of  Dayton;  within  one  mile  of  State 
Route  48. 

No  3-  South  Lebanon,  Ohio.  Smaller  plant,  40,000 
can  per  day  capacity;  good  machinery  and  water 
supply;  one  warehouse;  within  20  miles  of  Cincinnati 
and  30  miles  of  Dayton;  one  half  mile  from  main  line 
of  Pennsylvania  R.  R. 

For  further  information  address 

Maple  &  Maple,  Lebanon,  Ohio. 


Situations  Wanted 


POSITION  WANTED— Looking  for  employment  and  investment 
with  live  organization.  Have  had  twenty  years  of  success  as 
a  practical  canner,  broker  and  salesman.  References  as  to 
charater,  ability  and  financial  standing. 

Address  Box  B-1991  care  of  The  Canning  Trade . 


POSITION  WANTED — By  Salesman,  acquainted  with  jobbers, 
chain  stores,  and  brokers  in  N  aiyland,  New  York  City  and 
New  York  State.  Forty  years  old;  married;  twenty  years  sell¬ 
ing  experience.  Desires  to  connect  with  live  quality  manu¬ 
facturer. 

Address  Box  B-1990  care  of  The  Canning  Trade. 


POSITION  WANTED — Chemist  j-no/or  Production  Manager 
Experiencedin  jellies,  preserves  (vacuum-pan),  spaghetti,  soups’ 
tomato  products  and  similar  foods.  Eastern  urban  location 
desired. 

Address  Box  B-1992  care  of  The  Canning  Trade. 


Help  Wanted 


WANTED— Meat  packing  Superirter cert  with  successful  sales 
experience.  Capable  of  developing  meat  specialties  and  market¬ 
ing  same.  Central  West  location  Give  full  particulars  and 
salary  expected. 

Address  Box  B-1993  care  of  The  Canning  Trade. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1934  ALMANAC 

use  yours  for  all  canning  data 


QUALITY  SEED  PEAS 

Canners  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  ColVlPAN^ 

BOZEMAN,  MONTANA 


W 

1 

16 

THE  CANNING  TRADE 

November  19, 193  Ji. 

i 

1 

A 

Domestic  Distributors — A.  K.  Robins  &  Company,  Inc.,  Baltimore,  Md. ;  J.  L,  Ferguson  Company,  Joliet,  Illinois  ;  Berlin  Chapman  Company,  Berlin, 
Wisconsin :  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  &  Gallagher,  Oakland,  California.  Canadian  Distributor — ^Tho 
Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  El.  Lecluyse,  S.  A.,  Antwerp,  Belgium,  Manufacturers 
for  Continental  Europe.  _ 


The  KYLER  Labeler  and  Boxer 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


For  economical,  high  quality  production,  KYLER  LABELING  and  BOXING  MACHINEIS  are 
without  equal. 

Their  initial  low  cost,  dependable  operation  and  freedom  from  repairs  make  them  the  most  profit¬ 
able  machines  of  this  type  ever  built.  KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout,  with  working  parts  that  are  strong, 
simple  and  accurate. 

Start  to  day  to  cut  your  production  costs  by  using  KYLER  LABELING  and  BOXING  MACHINES. 


PHILLIPS  CAS  COMPANY 

^Atanufacluren  of  Packers  Sanitary  Gam 


. .  division  of  the  . . 

PHILLIPS  PACKING  COMPANY,  Isic. 

'Pdcken  of  T^killips  Delicious  Qualiiij  Canned  ^fooJs 

CAMBRIDGE  •  MARYLAND,  C.S.A. 


November  19, 193i 


17 


THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

The  Canners  Holding  Goods  Are  Being  Baited  —  Know  the 
Situation  and  Be  On  Guard — How  To  Do  This — The  Market — 
Some  Highlights. 

AITING  THE  CANNERS— When  even  our  Better 
Profits  Editor  falls  victim  to  the  carefully  laid 
plans  to  break  canned  foods  prices,  through  the 
insinuations  that  there  are  greater  holdings  of  canned 
foods  than  is  generally  admitted,  it  must  be  time  to 
give  warning.  Whispering  campaigns,  and  campaigns 
of  insinuations,  are  not  confined  to  the  political  game ; 
they  originated  there  but  they  are  now  being  employed 
by  business.  Their  stock  in  trade  is  to  create  a  mirage, 
an  hallucination,  and  then  try  to  make  their  victims  be¬ 
lieve  that  there  is  real  substance  in  it.  In  the  case  of 
canned  foods  the  set-up  is  this:  buying  is  now  quiet, 
and  is  very  likely  to  continue  quiet  until  after  January 
1st.  The  real  cause  of  this  is  that  these  buyers  have 
taken  in  heavily  of  futures,  or  of  spot  purchases,  lay¬ 
ing  out  huge  amounts  of  money,  and  they  must  distrib¬ 
ute  these  and  get  some  of  this  money  back;  and  sec¬ 
ondly  the  buyers  do  not  want  to  carry  a  heavy  inven¬ 
tory  of  unsold  canned  foods  at  the  end  of  the  year. 
This  makes  a  splendid  set-up  for  the  Schmers’  pur¬ 
poses.  They  know  how  strong  the  situation  in  canned 
foods  is,  actually  and  not  in  theory,  and  so  any  savings 
they  may  be  able  to  make  by  bringing  about  a  reduc¬ 
tion  in  prices  would  be  just  that  much  to  the  good.  So 
this  rumor  is  set  afloat:  “there  are  more  goods  held 
than  most  people  think,  and  if  any  holder  wakes  to 
this  he  is  likely  to  quietly  slip  out  big  blocks  and, 
bluhy!,  will  go  the  price  structure  to  much  lower  lev¬ 
els.”  Some  holders  may  need  money  during  this  lack¬ 
buying  period ;  they  may  be  forced  to  sell,  and  if  they 
are  such  sales  will  be  claimed  as  the  answer  to  this 
warning !  Then  the  schemers  will  try  to  get  the  stam¬ 
pede  into  action.  Such  is  the  set-up. 

We  cannot  stop  you  holders  of  these  stocks  from  be-, 
coming  victims  of  this  baiting,  this  come-on  game,  if 
5c  or  10c  per  dozen  on  your  holdings  mean  nothing  to 
you.  But  you  ought  to  know  that  there  is  no  earthly 
reason  for  any  weakness  in  canned  foods  prices.  Hold¬ 
ings  are  not  only  not  burdensome,  or  heavy  enough  to 
warrant  lower  prices — not  in  any  line,  not  even  sauer 
kraut — but  as  a  fact  they  are  so  light,  considering  that 
the  greatest  consuming  months  for  canned  foods  are 
still  ahead  of  us — about  six  full  months — that  it  is 
practically  certain  that  very  much  higher  prices  on  all 
items  of  canned  foods  will  rule  before  the  new  canning 
season  arrives.  In  other  words  the  market  demands 
cannot  be  supplied  with  what  goods  are  now  in  hold¬ 


ing.  Shortly  after  the  turn  of  the  year,  if  not  before, 
present  supplies  of  canned  foods  in  wholesaler  and 
retailer  hands  will  be  approaching  exhaustion.  Then 
they  will  be  forced  into  the  market,  and  there  are  those 
well  appointed  market  operators  who  believe  that  there 
will  be  a  rush  to  cover  at  that  time,  and  that  prices 
may  sky-rocket.  Remember  the  market  is  using  this 
year’s  packs  of  canned  foods,  because  there  was  no 
carry  over ;  so  every  sort  of  distributor  has  only  what 
he  recently  got  in.  Those  stocks  are  going  steadily 
and  heavily  into  consumption.  All  the  goods  you  now 
have  will  be  needed  to  keep  him  supplied  until  you  can 
pack  new  goods.  There  is  nothing  unreal  about  this; 
the  situation  is  genuine:  the  strongest  situation  the 
canned  foods  industry  ever  experienced.  If  you  under¬ 
stand  this  and  nevertheless  fall  a  victim  to  the  wiles 
of  these  tempters,  blame  no  one  but  yourself.  . 

On  the  other  hand — if  you  get  a  bona  fide  offer  at 
full  present  market  prices  (and  generally  that  will  pay 
you  a  very  fair  profit)  don’t  be  a  hog.  Let  the  goods 
go;  take  your  money  and  let  the  other  fellow  do  the 
gambling.  You  never  loose  money  taking  a  profit. 
But  don’t  cut  the  price  and  hurt  the  whole  market. 
Don’t  be  a  kill-joy.  This  calls  for  some  stamina,  some 
backbone,  but  you  ought  to  be  able  to  show  it  when 
►  your  own  pocket  book  is  in  question.  Just  be  deaf  to 
rumors,  and  do  not  consider  any  price  lower  than  to¬ 
day’s.  That  will  protect  you. 

THE  MARKET — We  might  have  had  something  to 
say  about  sauer  kraut,  as  we  have  said  in  the  past, 
had  not  President  Flanigan  summarized  the  whole 
situation  in  inimitable  style.  Read  that  in  this  issue. 
The  sauer  kraut  canners  met  at  the  Wisconsin  meet¬ 
ing,  and  all  are  sure  there  is  no  good  ground  for  the 
cut-price  war  now  going  on.  There  was  no  carry  over 
and  there  will  not  be  better  than  an  average  cutting 
of  kraut  this  season.  Demand  is  increasing  with  the 
bettering  business  conditions  generally,  so  prices  will 
soon  go  back  to  normal.  Let  the  unthinking  sell  them¬ 
selves  into  bankruptcy;  then  the  market  will  be  all 
-yours,  at  your  own  prices. 

Market  prices  on  tomatoes  this  week  show  that  the 
“baiters”  are  taking  some  tomato  canners,  always  easy 
victims,  as  prices  are  a  shade  easier  this  week.  Others 
say  that  this  is  due  to  cleaning  out  for  approaching 
winter.  And  that  is  probably  correct,  or  may  be  a  lit¬ 
tle  of  both. 

String  beans,  you  notice,  have  gone  back  to  a  full 
.  70c  and  upwards,  and  that  upwards  will  continue. 

The  slight  cut  in  sweet  potato  prices  will  cause  a 
shutting  down  of  potato  canning,  and  the  market  will 
react.  Canned  sweet  potatoes  are  very  popular  now, 
but  not  unless  they  can  show  some  profit  for  the  work. 


18 


THE  CANNING  TRADE 


November  19, 19,llt 


It  has  turned  quite  cold  and  cove  (canned)  oysters 
are  again  in  quotation.  4  ounce  are  quoted  at  $1.00; 

5  ounce  at  $1.10;  8  ounce  $1.85.  A  little  sales  effort 
behind  cove  oysters — to  the  public — might  produce 
very  satisfactory  results.  It  is  a  fine  product  left  to 
paddle  its  own  canoe. 

HIGHLIGHTS  —  The  highlights  of  the  past  week 
were  the  meeting  of  the  Label  Committee  with  asso¬ 
ciation  officers  and  others  in  Chicago,  where  an  inter¬ 
esting  show  was  put  on  under  unanimous  approval; 
and  then  the  chief  actors  moved  down  on  New  York 
City  to  edify  the  assembled  Editors  and  advertising 
directors,  with  the  same  unanimous  approval.  Later 
on  Congress  is  to  be  carefully  attended  to,  work  now 
being  underway  to  that  end.  The  program  to  prevent 
Grade  Labeling  is  well  manned  and  carefully  planned, 
possibly  the  best  executed  piece  of  work  we  have  ever 
seen  the  industry  do. 

The  second  notable  event  was  the  meeting  of  the 
Wisconsin  canners  in  Convention  at  Milwaukee.  A 
mixture  of  joyous  and  miserable  canners  was  there: 
those  who  had  come  through  with  fair-sized  packs  now 
selling  at  a  profit,  and  those  who  had  been  blasted  by 
unfavorable  weather,  and  had  not  even  gotten  the  price 
of  the  seed  back.  But  on  the  whole  it  was  a  happy 
and  contented  crowd,  with  money  in  bank,  since  where 
peas  failed,  corn  or  string  beans  came  through,  or  to¬ 
matoes  and  tomato  juice;  but  few  cashed  on  all  of 
them  but  none  missed  entirely.  President  A.  F. 
Schroder,  big,  happy,  competent  business-man,  “Gus,” 
was  re-elected,  and  of  course  Harvey  Burr  as  Secre¬ 
tary.  We  will  give  you  an  account  of  this  next  week. 

* 

NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade" 

The  Labeling  Question  Before  the  Editors — Prices  Steady, 
Market  Quiet — Corn  Strong — High  Pea  Prices  Hold  Back  Buy¬ 
ing — Salmon  Unchanged — Fruits  Firm. 

New  York,  Nov.  15,  1934. 

RESENT  INDUSTRY’S  CASE.— High-lighting  an 
otherwise  quiet  week  in  the  local  canned  foods 
mart  was  a  luncheon  tendered  on  Tuesady  to  edit¬ 
ors  of  business  publications  covering  many  fields  by 
Frank  Gerber,  chairman  of  the  National  Canners’  As¬ 
sociation  labeling  committee,  at  which  the  Adminis¬ 
tration  drive  for  A,B,C  labeling  of  canned  foods  was 
outlined  as  a  probable  preliminary  step  toward  com¬ 
pulsory  Federal  alphabetical  grading  of  all  so-called 
consumers’  goods. 

The  canning  industry’s  position,  with  particular 
stress  on  its  descriptive  labeling  program,  and  the 
apparent  unwillingness  of  Administration  officials  to 
even  give  the  industry  a  hearing,  was  outlined  by  Mr. 
Gerber,  W.  G.  Cosgrove,  president  of  the  Minnesota 
Valley  Canning  Co.,  and  H.  W.  Phelps,  president  of 
the  American  Can  Co. 

Among  those  present  were  Frank  E.  Gorrell,  secre¬ 
tary  of  the  National  Canners’  Association,  Paul  S. 


Willis,  president  of  the  Associated  Grocery  Manufac¬ 
turers  of  America,  Lee  P.  Maxwell,  president  of  the 
Crowell  Publishing  Co.,  M.  L.  Toulme,  secretary,  and 
Victor  Hanff,  chairman  of  the  canners’  conference 
committee.  National- American  Wholesale  Grocers’  As¬ 
sociation;  Fred  Childs,  Libby,  McNeill  &  Libby,  and  a 
number  of  prominent  advertising  executives. 

The  Administration  drive  for  alphabetical  grad¬ 
ing  and  labeling  of  canned  foods  was  denounced  as  both 
impractical  and  bureaucratic,  and  it  was  stated  that 
such  regulations,  if  made  effective,  would  be  unen- 
forcible,  and  a  source  of  confusion  and  retrogression 
for  the  canning  industry  as  a  whole.  The  campaign, 
it  was  added,  was  likewise  a  direct  blow  at  advertised 
brands  of  food  products. 

THE  SITUATION — Aside  from  a  small  volume  of 
spot  resale  trading,  the  canned  foods  market  was 
again  in  quiet  position  locally  during  the  week.  Monday 
was  generally  observed  as  a  holiday.  Wholesale  groc¬ 
ers  and  chain  store  distributors  are  generally  busy  on 
their  holiday  lines,  and  staples  are  coming  in  for 
minimum  attention.  Prices  are  fairly  steady. 

THE  OUTLOOK — Replacement  buying  of  canned 
foods  for  factory  shipment  is  extremely  limited,  and 
buyers  in  most  instances  are  prepared  to  go  through 
the  balance  of  the  year  without  adding  to  inventories 
unless  they  are  offered  carry  over  stocks  at  attractive 
price  levels,  in  which  event  it  is  thought  that  some 
business  might  eventuate.  At  the  moment,  however, 
canners  do  not  appear  anxious  to  unload,  and  the  price 
outlook  continues  favorable  from  the  standpoint  of 
first  hands. 

TOMATOES — The  week  has  been  rather  uneventful, 
from  the  standpoint  of  new  business,  but  remaining 
stocks  in  first  hands  appear  to  be  strongly  held  in  most 
instances,  and  quotations  have  remained  steady  at  pre¬ 
vious  levels  on  both  southern  and  western  packs.  Large- 
lot  buying  in  the  immediate  future  appears  improb¬ 
able,  and  the  situation  will  probably  resolve  itself 
into  a  waiting  contest  between  canners  and  buyers 
until  after  the  turn  of  the  year. 

CORN — Prices  hold  steady  to  firm  on  both  standard 
and  fancy  grades,  and  this  market  likewise  is  quiet. 
Buyers  who  are  getting  pro  rata  deliveries  on  fancy 
corn  from  some  packers  are  expected  to  need  addi¬ 
tional  supplies,  and  it  is  not  believed  that  canners  with 
surplus  stocks  on  hand  will  have  much  trouble  in 
liquidating  these  holdings  at  $1.25  per  dozen  or  better. 
Standards  continue  to  hold  at  a  minimum  of  $1.00, 
with  $1.05  to  $1.10  asked  for  favored  brands,  f.o.b. 
canneries. 

PEAS — Scattered  inquiries  for  fancy  peas  are  re¬ 
ported,  but  current  high  quotations,  ranging  $1.40  to 
$1.85  per  dozen,  cannery,  on  the  average,  are  tending 
to  hold  down  trading  to  distributors’  actual  require¬ 
ments.  On  standards,  offerings  are  fairly  free  at  $1.25 
for  sweets  and  Alaskas,  with  Early  Junes  available 
down  to  $1.05  per  dozen  at  southern  canneries.  * 

.  SALMON — Price  changes  in  this  division  of  the 
market  were  lacking  during  the  week,  and  business 
was  likewise  quiet.  Buyers  are  showing  interest  in 
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offerings  for  shipment  in  late  December,  to  arrive  here 
after  the  completion  of  year-end  inventories,  and 
brokers  figuring  on  this  business  expect  to  close  some 
sales  within  the  coming  fortnight. 

CALIFORNIA  FRUITS — Canners  are  holding  firm 
at  established  price  levels  in  the  face  of  current  light 
demand.  Carry  over  stocks  in  California  are  reputedly 
in  strong  hands,  which  would  indicate  that  very  little 
in  the  nature  of  off-priced  offerings  might  be  looked 
for  during  the  coming  month,  a  time  when  canners 
normally  shade  quotations  somewhat  to  clear  out  odd 
holdings.  New  packs  are  moving  into  consuming  chan¬ 
nels  in  fairly  good  volume,  and  the  higher  price  levels 
prevalent  this  season  do  not  appear  to  have  had  any 
marked  adverse  influence  upon  consumption  of  favored 
brands. 

PINEAPPLE — An  exceptionally  heavy  movement 
of  Hawaiian  pineapple  to  Gulf  and  East  Coast  ports, 
via  the  intercoastal  steamship  lines,  indicates  that  dis¬ 
tributors  are  loading  heavily  on  this  item  in  antici¬ 
pation  of  a  price  boost  before  the  1935  canning  season 
gets  under  way.  Jobbers  are  carrying  full  assortments 
of  pineapple,  and  look  for  an  exceptionally  favorable 
consuming  demand  during  the  remainder  of  the  sea¬ 
son.  Prices  are  firm  and  unchanged  on  all  grades. 

SHRIMP — With  a  number  of  canneries  operating 
under  Federal  supervision  this  season,  the  shrimp  can¬ 
ning  industry  is  apparently  well  on  its  way  to  a  come¬ 
back  after  the  disastrous  experiences  of  some  of  the 
packers  last  season.  Marked  improvement  in  quality 
is  reported  to  have  been  achieved  by  the  improved 
processing  methods,  and  the  trade  is  showing  more  of 
a  disposition  to  push  the  line.  Prices  are  steady  and 
unchanged  at  previous  levels. 

Jt  Jt 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade” 

Business  As  Usual — Applesauce  Getting  Attention — Penna 
Sauce  Getting  Better  Share  of  This  Market — R.S.P  Cherries 
Quite  Firm  —  Local  Canned  Asparagus  Gaining  —  Pumpkin 
Firmer— A  Unique  Tomato  Season — Cleanings  from  Wisconsin 
Convention. 

Chicago,  November  15,  1934. 

ENERAL  CONDITIONS  —  The  canned  food 
market  shows  no  particular  change.  Business  is 
drifting  along  as  is  usual  during  the  closing 
two  months  of  a  year.  Jobbers  as  well  as  the  chains 
are  bent  on  merchandising,  making  holiday  drives,  etc. 
Canned  foods  are  playing  an  important  part  in  all 
these  efforts  and  with  the  possible  exception  of  one 
or  two  items  in  the  line,  consistent  .strength  prevails. 

APPLE  SAUCE — In  these  weekly  reports  from  Chi¬ 
cago,  little  has  been  said  of  late  re — Applesauce.  The 
market  has  been  stationary,  not  much  life  to  it.  In 
New  York  State,  No.  2  Fancy  applesauce  is  held  firmly 
at  95c  f.o.b  shipping  point  wdth  some  demanding  $1.00. 
Pennsylvania  canners  have  obtained  a  wider  distribu¬ 


tion  in  our  market  this  year  than  in  the  past,  with 
the  result  that  some  of  the  leading  factors  of  the  Key¬ 
stone  State  have  been  selling  a  mighty  nice  Ex.  Stand¬ 
ard  grade  at  price  around  85c  delivered.  There  are 
only  two  sizes  of  Applesauce  packed,  i.  e..  No.  2  tin  and 
No.  10  tin.  Oh,  a  few  8  ounce  and  a  very,  very  few 
No.  21/4  tins  but,  95  per  cent  (is  our  guess)  of  all  the 
canned  applesauce  sold  is  in  the  No.  2  and  No.  10  tin 
containers.  The  market  on  the  latter  size  is  $4.00/4.25 
f.o.b.  New  York  factory. 

RSP  CHERRIES — Most  Michigan  canners  are  still 
holding  No.  10  SEL  RSP  Cherries  at  $5.00  factory, 
although  some  little  cutting  under  has  been  noted  by 
one  or  two,  anxious  to  sell  one  or  two  cars.  Going  quo¬ 
tations  on  other  sizes  are  as  follows : 

No.  2  SEL  Mich.  RSP  Cherries  Water  at  . $1.10 

No.  2  SEL  Mich.  RSP  Cherries  40°  syrup  at....  1.30 

ASPARAGUS  —  Some  of  the  more  progressive 
houses  here,  in  making  up  their  assorted  Christmas 
boxes,  have  featured  Asparagus  this  year.  The  Illinois 
all  green  packing  has  won  more  friends  and  customers. 
It  has  certainly  cut  in  on  the  grass  trade  of  California 
canners.  The  market  is  more  than  firm  and  many 
numbers  in  the  Asparagus  line  are  unavailable. 

PUMPKIN — The  market  slump  that  prevailed  some 
two  weeks  ago  has  changed  into  firmness.  Pumpkin 
at  the  attractive  prices  at  which  sales  were  made, 
forced  distribution  in  a  larger  and  broader  way  with 
the  result  that  few  canners  have  any  burdensome  sur¬ 
plus  now.  No.  21/^  SEL  choice  pumpkin  (Ex.  Std.  as 
some  would  call  it)  is  quoted  at  75c  f.o.b.  Indiana  fac¬ 
tory  with  No.  10  tins  ranging  from  $2.35  to  $2.65. 

CORN — The  statistics  drove  home  in  no  uncertain 
way  the  realization  that  three  straight  short  Com 
packs  had  been  recorded  in  this  great  country  of 
ours.  It  would  seem  as  if  the  present  market  levels 
would  be  more  than  maintained.  Good  No.  2  Std.  corn 
at  $1.00/1.05  f.o.b.  cannery  is  by  no  means  plentiful. 
The  only  disturbing  thought  is — ^how  extensive  was 
field  com  packed  this  year  and  how  much  damage  has 
that  Hog  Feed  (as  one  prominent  buyer  here  calls  it) 
done  or  will  do. 

TOMATOES — It  looks  as  if  the  real  buying  for  the 
year  is  over  and  this  might  be  a  good  opportunity  to 
review  somewhat  the  1934  season.  “Coals  from  New 
Castle”  were  hauled  as  never  before.  Take  the  Tri- 
States  for  example:  canners  in  the  early  part  of  the 
season,  were  more  than  depressed.  Then  along  came 
the  unexpected  and  unusual  demand  from  the  Missouri 
River  trade,  a  territory  that  normally  drew  their  sup¬ 
plies  from  the  Ozarks.  Jobbers  in  that  section  of  the 
U.  S.  A.  purchased  very  heavily  of  Maryland  and  Dela¬ 
ware  tomatoes.  Utah  canners  also  secured  some  of  the 
business  that  formerly  went  to  the  Ozarks.  Indiana 
canners  shipped  into  that  same  territory.  All  of  this 
made  for  one  of  the  most  remarkable  tomato  selling 
seasons  ever  known.  Much  credit  for  this  is  due  the 
bona  fide  brokerage  service.  Without  that  brokerage 
service,  many  of  these  small  tomato  canners  would 
have  been  helpless. 
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PEAS — You,  of  course,  Mr.  Editor,  will  doubtless 
have  a  report  of  the  Wisconsin  convention  in  Milwau¬ 
kee  this  week  and  so  it  is  unnecessary  to  give  in  this 
column  the  details  of  that  rather  enthusiastic  gather¬ 
ing.  A  few  impressions,  however,  gleaned  by  what 
you  might  call  an  outsider,  will  doubtless  be  in  order : 

First — There  was  entirely  too  much  optimism.  Most 
canners  seemed  to  overlook  the  fact  that  if  Nature  had 
provided  a  normal  crop,  returns  from  the  1934  pack 
would  not  have  looked  so  good. 

Second — All  the  canners  seemed  bent  upon  going 
to  it  in  a  big  way  in  1935.  Caution — and  more  caution 
— as  applied  to  next  year’s  operations  seemed  to  be 
lacking. 

Third — Scarcity  of  pea  seed  might  be  a  controlling 
factor.  Most  canners  have,  however,  covered  the  ma¬ 
jor  portion  of  their  1935  planting  requirements.  Sweet 
peas,  particularly  the  Perfection  variety  are  practically 
unavailable. 

There  were  many  other  impressions  but  these  three 
as  pointed  out  seemed  to  be  the  prominent  ones. 

N.  R.  A. — A  recognized  factor  in  the  grocery  trade, 
is  quoted  as  follows:  “Undoubtedly  the  Government, 
working  with  Industry,  can  reduce  the  waste  and  price 
demoralization  that  come  from  deceptive  business  prac¬ 
tices.” 

Everyone  of  your  readers  should  let  that  sink  in. 
Read  it  over  again.  That’s  what  the  N.  R.  A.  wants 
to  do;  that’s  the  N.  R.  A.’s  objective  and  any  right 
thinking  canner,  any  right  thinking  distributor,  and 
any  right  thinking  broker  cannot  help  but  agree 
thereto. 

GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade” 

Another  Half-Time  Week — Better  Quality  Shrimp  Coming  To 
Canners  —  Pack  Being  Taken  As  Quickly  as  Made  —  Frosty 
Weather  Here  For  Oysters 

SHRIMP — The  shrimp  pack  this  past  week  moved 
about  as  well  as  the  week  previous,  which  enabled 
the  canneries  to  get  in  two  or  three  days  good 
runs,  and  the  shrimp  being  of  large  size  and  freshly 
caught  when  delivered  to  the  factories,  an  excellent 
pack  was  turned  out. 

This  year  the  canneries  are  getting  fresher  shrimp 
delivered  to  them  than  in  years  gone  by,  because  they 
have  cut  out  the  extra  50c  per  barrel  that  they  paid 
the  trawlers  when  they  delivered  their  catch  to  the 
factory,  instead  of  the  trawlers  putting  their  catch 
aboard  of  the  factory  freighters  on  the  fishing  ground. 
In  this  way,  the  trawlers  now  put  out  their  shrimp  to 
the  factory  freighters  on  the  fishing  grounds  as  fast 
as  they  catch  a  sufficient  quantity,  and  the  freighter 
in  turn  ices  down  the  shrimp  quickly  and  it  is  well 
taken  care  of  until  delivered  to  the  factory  that  night. 

By  the  other  arrangement,  the  trawlers  would  wait 
until  the  day’s  fishing  was  over  and  then  travel  fifteen 
to  thirty  miles  to  the  factory  in  order  to  get  the  extra 


50c  per  barrel,  and  too  often  the  shrimp  were  not 
properly  taken  care  of,  because  they  did  not  have 
enough  ice  and  the  shrimp  were  not  delivered  to  the 
factory  in  as  fresh  condition  as  they  are  now. 

In  sea  foods,  like  all  other  food  commodities,  canners 
have  to  have  first-class,  fresh  raw  material  in  order 
to  turn  out  a  first  class  quality  pack,  and  that  is  why 
the  sea  food  packers  are  so  fussy  about  the  condition 
of  the  raw  material  that  they  receive,  which  is  very 
commendable.  When  the  housewife  knows  that  she 
can  get  as  fresh  and  delicious  foods  in  cans  as  if  she 
went  down  to  the  market  and  picked  it  out  herself  and 
prepared  it,  then  canned  foods  will  sell  themselves  and 
consumption  will  have  reached  its  peak.  So  let’s  never 
cease  to  strive  to  improve  the  quality  of  our  product. 

A  foreigner  once  remarked  that  if  you  took  the  fry¬ 
ing  pan  and  the  can  opener  from  the  American  house¬ 
wife  she  would  starve  to  death.  While  considerably 
exaggerated,  yet  we  want  to  increase  the  popularity  of 
the  can  opener. 

The  demand  for  canned  shrimp  is  good  and  right 
now  the  pack  is  being  absorbed  by  buyers  as  fast  as 
the  shrimp  is  canned. 

The  price  of  canned  shrimp  is  $1.10  per  dozen  for 
No.  1  small;  $1.15  per  dozen  for  No.  1  medium  and 
$1.20  per  dozen  for  No.  1  large,  f.o.b.  cannery. 

OYSTERS — The  thermometer  took  a  drop  to  36 
degrees  the  first  part  of  this  week,  which  made 
fireplaces  and  heaters  mighty  popular  and  the 
light  clothes  had  to  be  discarded  for  heavier  material 
in  order  to  be  comfortable. 

This  is  the  coldest  weather  that  we  have  had  so  far 
this  season,  but  it  will  be  of  short  duration,  because 
the  weatherman  predicts  rising  temperature  and 
warmer  for  the  balance  of  the  week. 

This  cold  wave  has  been  general  all  over  the  south¬ 
land,  as  according  to  the  Associated  Press,  it  was 
felt  even  in  Miami,  Fla. 

Frost  visited  the  Gulf  coast  section  for  the  first  time 
this  season  and  light  snow  fell  in  the  northern  section 
of  Dixie. 

The  sea  food  canners  are  getting  their  equipment 
ready  for  the  canning  of  oysters,  which  is  expected 
to  start  on  December  1. 

The  oysters  have  greatly  improved  in  plumpness  in 
the  last  three  weeks  and  with  favorable  weather  they 
should  be  in  good  shape  to  can  by  the  last  of  November. 

The  limited  stock  of  spots  is  being  quickly  bought 
up  and  packers  report  that  a  good  volume  of  business 
has  been  booked  in  futures  at  $1.05  per  dozen  for 
five  ounce  and  $2.10  per  dozen  for  ten  ounce,  f.o.b. 
factory. 


Complete  line  of  CANNING  MACHINERY 

for  any  canning  plant — 

Fruits,  Vegetables,  or  Milk. 

Write  for  general  catalog  No.  31 . 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 
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CALIFORNIA  MARKET 

By “BERKELEY” 

Special  Correspondent  of  “The  Camning  Trade” 

To  Clean  Out  All  Holdings — Advertising  to  the  Consumers — 
One  Election  Result — ^Water  Most  Needed — Analysis  of  the 
Holdings — ^The  Cling  Peach  Pack — Pears  Should  Be  Moved 
Easily — Tomato  Canning  Continues  on  a  Very  Limited  Scale. 

San  Francisco,  November  15th,  1934. 

LEANING  OUT — With  the  election  out  of  the 
way,  canned  foods  interests  are  buckling  down 
to  the  job  of  selling,  with  the  idea  of  cleaning 
out  holdings  right  down  to  the  vanishing  point.  This 
goal  is  in  sight  in  several  leading  California  canned 
products  and  sales  steam  is  now  being  turned  on  where 
it  seems  necessary  to  get  desired  action  on  the  few 
items  held  in  fairly  large  quantities.  Judging  from 
pre-election  talk  there  should  have  been  enough  orders 
awaiting  only  the  news  of  the  re-election  of  the  incum¬ 
bent  Governor  in  California  to  care  for  all  unsold  Cali¬ 
fornia  canned  fruits  and  vegetables,  but  these  seem  to 
have  faded  into  thin  air  and,  of  course,  such  they  were. 
Quantities  of  canned  products  have  been  moved  in  re¬ 
cent  months  and  it  is  only  natural  that  further  activity 
on  a  marked  scale  cannot  be  expected  until  consump¬ 
tion  plays  its  part.  A  good  part  of  the  sales  effort  of 
canners  just  now  is  in  the  form  of  advertising  to  the 
consumer,  with  two  of  California’s  largest  concerns 
conducting  wide-spread  campaigns.  There  are  still 
those  canners,  you  know,  who  do  not  believe  that  a 
sale  has  really  been  consummated  until  the  can  has 
been  opened. 

ELECTION — Probably  no  victory  for  the  New  Deal 
in  California  in  the  recent  election  had  more  meaning 
than  the  re-election  of  Congressman  Frank  Buck  in 
the  Sacramento  district.  A  fierce  fight  was  made 
against  the  Congressman  because  of  his  vote  for  the 
reciprocal  tariff  bill,  designed  to  open  foreign  markets 
for  American  products,  including  surplus  California 
canned  foods.  It  happens  that  Mr.  Buck  is  a  grower 
and  packer  of  fruits  on  a  large  scale  and  is  thoroughly 
familiar  with  every  phase  of  the  fruit  growing,  pack¬ 
ing  and  marketing  business.  He  has  both  feet  on  the 
ground  and  thinks  in  terms  of  present  conditions  in¬ 
stead  of  in  terms  that  are  now  hopelessly  out  of  place. 

Nothing  that  can  happen  at  Sacramento  or  Wash¬ 
ington  can  be  quite  as  important  to  California  fruit 
growers  or  canners  as  the  amount  of  water  which  will 
fall  this  winter  in  the  form  of  rain  or  snow.  During 
the  past  six  years  the  rainfall  has  been  but  about  two- 
thirds  the  normal  and  the  present  season  is  not  making 
a  very  satisfactory  showing  to  date.  The  water  situa¬ 
tion  is  acute  in  the  San  Joaquin  and  Santa  Clara  Val¬ 
leys,  where  pumping  operations  have  lowered  the 
water  tables  to  disastrous  levels  and  some  of  the  most 
productive  land  in  the  State  promises  to  return  to 
desert  conditions  unless  there  is  a  period  of  very  heavy 
rainfall.  There  can  be  no  real  business  stability  in 
California  until  its  water  problems  are  settled  and 
water  now  permitted  to  go  to  waste  is  diverted  to  land 
needing  it. 


ANALYZING  THE  HOLDINGS— The  canned  foods 
trade  is  now  mulling  over  the  figures  released  by  the 
Canners  League  of  California,  showing  stocks  of  fruits 
on  hand  sold  and  unsold  and  stocks  on  hand  unsold, 
as  of  October  1.  The  showing  is  a  very  satisfactory 
one  and  emphasizes  the  very  heavy  volume  of  business 
done  between  June  1  and  October  1.  Stocks  of  canned 
apricots  on  hand,  sold  and  unsold,  on  October  1,  were 
842,178  cases,  as  against  1,212,835  cases  on  the  corre¬ 
sponding  date  a  year  ago.  The  unsold  stock  on  hand 
on  this  date  was  457,879  cases,  as  against  706,136 
cases  just  a  year  ago.  All  the  figures  quoted  are  on 
the  No.  2V^  can  basis.  Stocks  of  pears,  sold  and  un¬ 
sold,  amounted  to  1,881,002  cases  on  October  1,  as 
against  1,008,517  cases  a  year  ago.  Unsold  stocks 
were  1,366,613  cases,  as  compared  with  570,062  cases 
a  year  ago.  Stocks  of  cherries  sold  and  unsold  on  Oc¬ 
tober  1  were  135,824  cases,  as  compared  with  240,651 
cases  on  the  corresponding  date  a  year  ago.  Unsold 
stocks  this  year  were  73,108  cases,  as  against  169,054 
cases  last  year  at  a  corresponding  date. 

PEACHES — Definite  figures  of  the  cling  peach  pack 
in  California  have  been  released  by  the  cling  peach 
control  committee.  A  curtailment  plan  was  operated 
in  connection  with  the  handling  of  this  fruit  and  the 
size  of  the  pack  was  never  in  doubt,  except  to  the  ex¬ 
tent  of  a  few  hundred  cases.  The  output,  reduced  to 
the  No.  21/2  size,  amounted  to  8,258,344  cases,  exclu¬ 
sive  of  fruit  that  went  directly  into  the  manufacture 
of  fruits-for-salad  and  fruit  cocktail  during  the  season. 
On  October  15,  there  were  2,598,176  cases  of  cling 
peaches  unsold.  When  it  is  considered  that  there  were 
1,517,697  cases  on  hand  on  July  1,  the  tremendous 
movement  of  cling  peaches  in  the  three  and  a  half 
month  period  is  appreciated. 

PEARS — The  pack  figures  recently  released  by  the 
Canners  League  of  California  showed  an  output  of 
pears  rather  in  excess  of  expectations  and  in  some 
quarters  a  willingness  to  shade  prices  slightly  to  effect 
immediate  sales  is  noted.  With  other  fruits  in  light 
supply,  however,  and  prices  tending  upward,  it  would 
seem  that  there  should  be  no  real  difficulty  in  moving 
pears  at  present  quotations.  Some  grades  and  sizes 
are  already  sold  up.  Some  packers  are  looking  to  an 
increased  demand  from  the  United  Kingdom  to  help 
care  for  surplus  holdings. 

TOMATOES — Tomatoes  are  still  being  packed  in 
California,  but  on  a  very  limited  scale.  There  has  been 
no  frost  to  bring  the  season  to  a  definite  close,  but  cool 
nights  are  retarding  the  ripening  process  and  the  small 
offerings  are  off  in  quality. 

IN  THE  RAINY  SEASON 

“Say,  waiter,  this  coffee  is  nothing  but  mud.” 

“Yes,  certainly  it  is.  It  was  ground  this  morning.” 

THE  CATCH 

Doctor  (looking  at  patient’s  eye) — I  can  see  signs  of 
liver  trouble  and  Bright’s  disease. 

Patient— Don’t  be  too  sure,  doctor.  That’s  my 
glass  eye. 
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’CRAMS  OF  INTEREST 

(  Continued  from  page  14  ) 


With  Canned  Foods  Distributors 


THE  ANNUAL  MEETING  of  the  Tri-State  Packers 
Association  will  be  held  at  the  Benjamin  Franklin 
Hotel,  Philadelphia,  December  11th  and  12th.  A 
banquet  and  entertainment  will  be  tendered  by  the 
members  of  the  allied  industries  on  Tuesday  night, 
December  11th,  at  6:30  P.  M.  The  Get  Together  Com¬ 
mittee,  Robert  A  Sindall,  Chairman,  James  F.  Cole, 
Treasurer  and  Harold  O.  Berryman,  Secretary,  prom¬ 
ises  big  doings  and  only  requests  prompt  notification 
of  your  intention  to  attend,  so  that  proper  arrange¬ 
ments  can  be  made.  Address  the  Committee  at  Lom¬ 
bard  and  Concord  Streets,  Baltimore,  Maryland. 

*  *  * 

ONE  CAN  OF  PHILLIPS  DELICIOUS  SOUP  is 
being  delivered  in  person  to  100,000  housekeepers  in 
the  city  of  Philadelphia  by  Phillips  Packing  Company. 
A  descriptive  circular  accompanies  each  delivery. 

^  4= 

HILLS  BROTHERS  COMPANY,  Clearwater,  Fla., 
have  begun  operations  on  citrus  fruits.  Approximately 
$10,000  was  expended  for  improvements  this  summer. 

%  * 

FRANK  MORESCI  has  arranged  to  open  an  olive 
oil  manufacturing  plant  at  433  S.  Sacramento  Street, 

Lodi,  California,  upon  completion  of  alterations. 

♦  ♦  ♦ 

PAVER  IN  FOR  REPAIRS.— Paul  Paver,  the 
prominent  broker  of  Chicago,  always  a  dynamo  of 
energy,  has  finally  consented  to  go  to  the  hospital — 
for  a  reconditioning.  Nothing  serious,  we  are  told, 
but  it  will  take  him  off  the  “street”  for  a  fortnight, 
and  his  multitude  of  friends  everywhere  will  be  “with 
him”  for  a  quick  and  complete  recovery.  You  may 
recognize  him  better  as  Paul  Paver  and  Associates; 
but  it  does  seem  strange  to  hear  that  he  is  not  right 
in  the  center  of  things,  as  he  has  always  been  for 
many,  many  years.  Good  luck,  and  a  good  rest,  Paul. 

if.  a-  K. 

DAN  BOLTON,  Lon  Bolton  and  Evert  Bolton  have 
been  granted  a  charter  for  the  Dan  Bolton  Canning 
Company,  with  authorized  capital  of  $3,000,  at  Taze¬ 
well,  Tennessee. 

*  *  * 


“THOM”  SCOTT  HIMSELF  AGAIN— Our  readers 
may  recall  that  “Thom” — Thomas  A  Scott — of  the 
Scott  Viner  Company,  Columbus,  Ohio,  met  with  a 
very  serious  auto  accident  early  in  the  summer,  in 
which  he  suffered  a  concussion  of  the  brain,  and  a 
badly  broken  leg.  Though  he  has  passed  the  70  mark, 
he  came  out  of  the  hospital  in  about  two  weeks,  has 
rested  at  home  since,  and  was  present  at  the  Wiscon¬ 
sin  meeting,  minus  crutch  or  even  cane — himself  again. 
As  he  says  “It  just  didn’t  phase  me.”  W.  E.  Nicholoy, 
“Nick,”  who  was  a  passenger  in  the  car  with  “Thom,” 
suffered  a  broken  wrist  but  no  one  was  ever  told  so, 
until  this  time.  And  Nick  smiles  as  happily  as  ever. 

41  *  * 


THE  BUILDING  OCCUPIED  BY  Kroger  Grocery 
and  Baking  Company  at  3219  Popen  Street,  St.  Louis, 
Missouri,  was  damaged  by  fire  November  10th,  with 
10.500  damages. 


(Continued  ftom  page  12) 

at  the  luncheon  on  November  20.  She  is  expected  to 
discuss  food  markets  and  merchandising  as  it  relates 
to  the  housewives  of  America. 

AGMA  officials  said  today  the  November  20-21-22 
sessions  promised  to  be  the  most  important  in  the 
association’s  history.  Manufacturer-members  are  com¬ 
ing  here  from  all  parts  of  the  United  States,  from  as 
far  west  as  California  and  from  Canada. 

The  prominent  speakers  include: 

A.  W.  Riley,  administrator  of  the  Grocery  Codes 
division  of  the  NRA,  “NRA  As  It  Relates  to  and 
Affects  Our  Industry ;  Paul  S.  Willis,  president,  AGMA 
on  AGMA  Policies;  Lionel  Edie,  chairman  of  the 
board,  Edie-Davidson,  Inc.,  “Profit  Motive  in  Busi¬ 
ness;”  Roy  Durstine,  vice-president  and  general  man¬ 
ager,  B.  B.  D.  &  0.,  “Advertising  as  an  Economic  Tool 
in  Distribution;”  George  Mead,  Industrial  Advisory 
Board,  Washington,  “Industry’s  Viewpoint  Towards 
NRA ;”  Dr.  Leverett  S.  Lyon,  Brookings  Institute, 
“Some  Fundamental  Questions  About  Current 
Trends;”  and  Charles  Wesley  Dunn,  general  counsel, 
AGMA. 

Participating  in  the  “heart-to-heart  discussions” 
will  be  the  following  outstanding  leaders  in  the  food 
and  grocery  field : 

Paul  S.  Willis,  president,  AGMA;  H.  C.  Petersen, 
secretary-manager.  National  Association  of  Retail 
Grocers ;  F.  H.  Massmann,  president.  Food  &  Grocery 
Chain  Stores  of  America;  and  William  M.  D.  Miller, 
vice-president.  National  Retail-Owned  Wholesale 
Grocers. 

Also,  T.  Blair  Willison,  president.  National  Volun¬ 
tary  Groups  Institute;  T.  B.  Terry,  chairman  of  the 
board,  National-American  Wholesale  Grocers  Associa¬ 
tion,  and  C.  H.  Janssen,  chairman.  National  Food  and 
Grocery  Distributors’  Code  Authority. 

The  Associated  Grocery  Manufacturers  of  America 
will  hold  its  closing  executive  session  at  the  Waldorf 
on  Thursday  afternoon,  Nov.  22. 


HANSEN  CANNING  MACHINERY  CORP. 

GEDARBURG,  WISCONSIN 


November  19, 193Ji. 


THE  CANNING  TRADE 


23 


CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fisures  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.,  *Howard  Ek  Jones  &  Co.,  fHarry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  "N.  Y.’*  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (CalifomU) 

White  Colossal,  No.  2^ . 

Peded,  No.  2^_ 

Large,  No.  2% . 

Pedsd.  Mo.  2)&. 

Medium,  No.  2%.. 


Balto. 


Green  Mammoth,  No.  2,  round  cans 

Medium,  No.  2 . . 

Large,  No.  2 . . . . 

Tips.  Whits,  Mammoth,  No.  1  aq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  tq . 

Small,  No.  1  sq . . . . 

BAKED  BEANSt 


16  oz.  ... 
No.  2% 
No.  10  .. 

BEANS2 


.47%., 
.90  .. 
3.26  . 


Stringless  Stand.  Cut  Green,  No.  2 

Standard  Cut  Green,  No.  10 . 

Standard  Cut  Wax,  No.  2 . 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 

Standard.  No.  10 . 

LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green . 

No.  10  . . 

No.  2  Green  and  White . 

No.  10  . . . 

No.  2  Fresh  White . 

No.  10  . 

Soaked,  No.  2 . 

BEETSt 

Baby,  No.  2 . 

Whole.  No.  2 . 

Whole,  No.  2% . 

Whole,  No.  10 . 

Cut,  No.  2 . 

Cut,  No.  2% . 

Cut.  No.  10 . 


.70  t.72% 

3.35  t3.50 

.86  . 


.70  t.70 

8.60  t3.60 


1.45  tl.35 
7.00  . 

1.20  tl.lO 


.86  _ 

4.26  . . 

.80  t.76 

4.00  . 


1.40  tl.30 

1.00  . 

1.16  . 

3.60  . 

.80  . 

1.00 

3.26 


CARROTS8 

Standard  Sliced,  No.  2 . 76 

Sliced,  No.  10 . 8.76 

Standard,  Diced,  No.  2 . 70 

Diced.  No.  10 .  3.60 

CORN8 

Golden  Bartam,  Fancy,  No.  2 .  . 

Extra  Standard,  No.  2 . . 

Extra  Standard,  No.  10 . . 

Shoepeg,  Fancy,  No.  2 .  1.36 

Extra  Standard,  No.  2 .  1.26 

Standard.  No.  2 .  1.16 

Crushed,  Fancy,  No.  2 . . 

Extra  Standard,  No.  2 .  1.06 


Standard,  No.  10„ . . . 

HOMINY8 

Standard  Split,  No.  2,  Tall . 60 

No.  2%  . 76 

No.  10  . 2.90 

MIXED  VEGETABLES^ 

Standard,  No.  2....... . 70 

No.  10  - 8.76 

Fancy,  No.  2. . 80 

No.  10  _ 4.26 

OKRA  AND  TOMATOESt 

Standard,  No.  2 . . . . 

No.  10  . . . . . 

PElASt  (Baltimore  prices,  new  pack) 

No.  1  Petit,  Poia... 

No.  t  Fancy  Sweets  2s. 

No.  2  Fancy  Sweets,  8s — 

No.  8  Fancy  Sweets,  4s. 

No.  2  Fancy  Sweets,  6s. 

No.  8  Std.  Sweets,  6s.-...~... 

No.  1  Early  June,  4s . 80 

No.  2  Std.  Alaskas,  Is . 

No.  2  Std.  Alaskas,  2s .  1.35 

No.  2  Std.  Alaskas,  3s .  1.20 

No.  2  Std.  Alaskas,  4s .  1.10 

No.  10  Std.  Alaskas,  2b. - - 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  4s .  6.00 

PUMPKIN8 

Standard,  No.  2% . 80 

No.  8  . 86 

No.  10  .  2.90 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUlt 

Standard,  No.  2 . . 

No.  2%  .  1.00  tl-lB 

No.  8  . . . . 

No.  10  .  3.06  t3.75 

SPINACH8 

Standard.  No.  2 . 90  . 

No.  2%  .  1.16  tl.l5 

No.  3  . . . 

No.  10  .  4.00  t3.75 

California,  f.  o.  h.  Coast* 

Standard,  No.  2% . 

Standard,  No.  10 . 

SUCCOTASH8 

Standard  Green  Corn  Fresh  Limas, 

No.  2  . 

Standard  Green  Com,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes)... . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Factory..  .65 

No.  21/2  . 85 

No.  3  . 95 

No.  10  .  3.00  t3.00 

TOMATOES* 

Extra  Standard,  No.  1 . 60  . 

F.  O.  B.  County . 57% . 

No.  2  . 90  . 

F.  O.  B.  County . 86  . 

No.  3  .  1.30  . 

F.  O.  B.  County .  1.25  . 

No.  10  .  4.25  . 

F.  O.  B.  County .  4.16  . 

Standard.  No.  1 . 52%  t.50 

F.  O.  B.  County . 50  . 

No.  2  . 80  . 

F.  O.  B.  County . 77%  t.77% 

No.  2V.  .  1.10  . 

F.  or  B.  County .  1.07% . 

No.  3  .  1.20  tl.17% 

F.  O.  B.  County .  1.16  . 

No.  10  . 8.86  _ 

F.  O.  B.  County .  3.76  *3.75 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 55  . 


tl.l6 

*3.76 


1.05 


*.90 

1.00 


TOMATO  JUICE* 

— 

No.  1  . 

No.  10  . 

*3.00 

TURNIP  GREENS 

No.  2  . 

No.  2%  . 

No.  10  . 

.76 

1.05 

3.76 

— 

Canned  Fruits 

APPLES*  (F.  0.  B.  Factory) 

*1.00 

Maine,  No.  10 . . 

Michigan,  No.  10 . 

New  York,  No.  10 . . 

sTsio 

3.50 

•••••••• 

Pa.,  No.  8....' . ; . . 

'4.00 

so— -s 

APRICOTS*  (California) 

Choice,  No.  2% . 

Fancy,  No.  2% . 

BLACKBERRIES* 

2.50 

*2.60 

No.  8  . - . 

No.  10  water . - 

6.25 

— 

No.  2'.  in  Syrup . 

BLUEBERRIES* 

— 

........ 

Maine,  No.  2 . 

No.  10  . 

6.75 

*6.00 

CHERRIES* 

— 

wiiite  Syrup,  No.  2 . — 

Extra  Preserved.  No.  2 . 

N.  Y.  Red  S.  Pitted.  No.  10 . 

5.25 

*2.10 

— 

•  Choice,  No.  2% . 

Fancy,  No.  2% . 

*2.30 

*2.45 

*1.15 

GOOSEBERRIES* 

Vt>,  10  .  . 

*1.06 

GRAPE  FRUIT* 

8  oz . - . 

No.  2  . 

No.  6  . 

No.  1  Juice. 
No.  2  Juice. 
No.  6  Juice. 


CANNED  FRUITS— Continued 


PEARS* 

Standards,  Keifer  No.  2,  in  syrup..„ 

No.  10  . 

California  Bartletts,  Standard  2%.. 

Fancy  . . . 

Choice  . 

Standard.  No.  10 _ _ _ _ _ .... 

PEACHES* 

California  Standard,  No.  2%,  Y.  C. 


Balto.  N.Y. 


Fancy.  No.  2V,.  Y.  C . 

Hxtra  Sliced  Yellow,  No.  1  Tails.'! 

SMonds,  Yellow,  No.  3 . . 

Pies,  Unpeeled,  No.  8 . 

Peeled.  No.  10.  Solid  Pack . 

PINEAPPLE* 


SUced.  Standard.  No.  8% _ _ 

Sliced,  Elxtra,  No.  2 . 

Sliced,  Standard,  No.  2 . . 

Shredded,  Syrup,  No.  10 . ,,,, 

Crushed,  Extra,  No.  10 . . 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico  No.  10 . 

RASPBERRIES* 

Black  Warter,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 . . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . i 


1.00 

4.60 

1.76 

*1.75 

*2.20 

2.00 

*1.96 

— 

*6.76 

1.85 

*1.65 

2.10 

*1.76 

ee— sees 

*1.96 

— 

*4726 

2.26 

*1.80 

tl.70 

..TTTttt 

*1.60 

— 

*1.46 

Too 

*T26 

STRAWBERRIES* 

Preserved,  No.  1 . . 

Preserved.  No.  2 . 

EJxtra,  Preserved,  No.  1 . . 

Extra,  Preserved,  No.  2 .  , 

Standard  Water,  No.  10......................  *,,,'.7..*. 

FRUITS  FOR  SALAD* 

Fancy.  No.  2% .  2.40 

No.  10s  .  9.00 


*2.60 

*8.60 


Canned  Fish 


6.26 

3.26 


HERRING  ROE* 

16  os..  Factory . . 

No.  2,  17-oz.  cans,  Factory......„.......... 

No.  2,  19-oz.  cans.  Factory................ 

LOBSTER* 

Flats,  1-lh.  cases,  1  doz . 

%-lb.  cases,  1  doz . 

%-lb.  cases,  1  doz . 

OYSTERS* 

Standard,  4  oz .  1.00  . 

6  oz . . . 1.10  *1.10 

8  oz .  1.86  . 

10  oz .  2.10  *2.20 

Selects,  6  oz. _ ..... _ .............................  . . 

SALMON§ 

Red  Alaskas,  Tall  No.  1 .  1.67%*1.70 

Flat,  No.  % .  *2.36 

Cohoes,  Tall,  No.  1 .  1.42%........ 

Plat,  No.  1 .  1.66  . 

Flat,  No.  % . . .  1.17%.. 


Pink,  Flat,  No.  %.. 


Medium,  Red,  Tall.. 
SHRIMPg 


SARDINES  (Domestic),  per  case  g 


14  Oil,  Tomato,  Carton.. 


TUNA  FISHg  (California),  per  case 

White,  %s  _ _ _ 

White,  Is . . . 


Blue  Fin,  Is....- 


Striped,  Is  . . 

Yellow,  %s.  Fancy - 

Yellows,  %s.  Fancy. . — . 

Yellow,  Is 


1.07% 

*1.00 

.80 

t.76 

2.92% . 

1.86 

1.00 

*.95 

1.22% . 

1.10 

*1.16 

1.10 

*1.20 

2.60 

*2.76 

2.90 

*3.20 

. 

*3.60 

3.25 

*3.46 

2.60 

*3.20 

2.36 

1.60 

7.80 

18.66 

— 

4.86 

— 

8.66 

6.00 

. 

8.86 

. 

4.66 

. . 

7.30 

. 

18.66 

November  19,  IBSJh 


AND  irs  A  ^'NATURAL''  FOR  THE  HOLIDAYS 

'^featuring  DEL  MONTE  Fruit  Cocktail,  DEL  MONTE  Peaches 
and  DEL  MONTE  Pineapple! 


To  help  retailers  turn  this  interest  into 
sales,  we’re  providing  special  "Find-Out”  tie- 
ups — counter  displays,  window  papers,  a  new 
window  header,  cuts  for  store  ads.  Del 
Monte  representatives  are  ready  to  supply 
this  material  now. 

Here’s  a  real  opportunity  for  extra  sales — 
not  only  on  the  three  Del  Monte  items  spe¬ 
cially  featured,  but  on  the  entire  line  of  Del 
Monte  Foods. 


Are  you  ready  for  Del  Monte’s  second 
"Find-Out”  Suggestion? 

Women  will  be  reading  about  this  second 
assortment  of  Del  Monte  Foods,  starting 
November  15 — through  the  full-page,  4-color 
magazine  ad  illustrated  above.  With  holiday 
meals  to  plan — and  these  three  Del  Monte 
Products  "just  made”  for  festive  occasions — 
they’re  bound  to  be  keenly  interested. 


Why  not  "step  up"  your 
holiday  canned  food  sales  with 


DEL  MONTE 
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the  Machinery 


ADJUSTER,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wia. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

Baskets,  Picking. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  Onio. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co..  Inc.,  Baitimore. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Seils  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
Bottlers’  Machinery. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Westminster  Mach.  Co.,  Westminster,  Md. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gas  Gasoline.  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  Conveyors  and  Carriere. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS*  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago.  * 

Can  Markers.  See  Stampers  ond  Markers. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


WHERE  TO  BUY 

and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


CANS,  Tin,  All  Kinda. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  (To.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc  ,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels.  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Products 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mchy. 
Cham  Belt  Conveyors.  See  Conveyors 
Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY..  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES.  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils.  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannera. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  (To.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLESRS.  Continuous. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  (To.,  Inc.,  Baltimore, 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  (To.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

(TORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  (To.,  Berlin,  Wia. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morra,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Charpman  Co.,  Berlin.  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morr^,  Ohio. 

A.  K.  Rubins  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Com  Mixers  and  Agitators.  See  Cora  Cooker 
Fillers. 


CORN  SHAKERS. 

Ayars  Machine  (To.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
(Tounters.  See  Can  Counters. 
(Tountershafta  See  Speed  Reg.  Devices. 
Corrugated  Fibre  Shipping  Cases. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 


CRATES.  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill 

Cutters,  Corn.  See  Corn  Cutters  . 

Cutters,  Kraut.  See  Kraut  Machinery. 
Cutters,  String  Bean.  See  String  Bean  Mchy. 


CUTTEStS,  Vegetable.  Mincemeat.  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore, 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 


DECORATED  TIN  (or  (Tans,  Capa.  Etc.). 

American  Can  (To.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies.  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
Employers’  ’Time  Checks.  See  Stencu- 

ENAMELED  BUCKETS.  PAILS.  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

ETngines,  Steam.  See  Boilers  and  Engines. 
Ehiamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MA(THINERT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Btflin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore, 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 


FACrrORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin.  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  R.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  (Torp.,  Hoopeston,  Ill. 


FIBRE  CONTAINERS  for  Food  (not  hermetie- 
ally  sealed). 

American  Cam  Co.,  New  York  City. 

(Tontinental  Can  Co.,  New  York  (Xty. 

Fillers  and  Cookers.  See  Cora  Cooker-EHllers. 
Falling  Machines,  Bottles.  See  Bottlers*  Mchy. 


FILLING  MACHINES.  Can. 

Ayars  Machine  (To„  Salem,  N.  J. 
Berlin-Chapman  (To.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis, 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 
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FINISHING  MACHINES.  Catonp.  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
SpraKue-Sells  Corp..  Hoopeston.  Ill. 

GENERAL  AGENTS  for  Machinery  Mfra. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Generators,  Electric.  See  Motors. 

GLASS-UNED  TANKS. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Hoisting  and  Carrying  Machines.  See  Cranes. 

HYDRAULIC  CONVEYING  EQUIPMENT. 

Scott  Viner  Co.,  Columbus,  Ohio. 

INSURANCE.  Canners. 

Canners’  Elxchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

A,  K.  Robins  &  Co.,  Inc.,  Baltimore. 

■prague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Eprague-Sells  Corp.,  Hoopeston.  Ill. 

Kettles,  Enameled.  See  Tanks.  Glass-Lined. 


KETTLES.  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-oeiis  l.urp.,  Huupebiun.  111. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore.  . 
Sprague-£>ells  Corp.,  tloupesioii.  Hi. 

'Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

<6amse  Litho  Co.,  Baltimore.  Md. 

K.  J.  Kittredge  &  Co.,  Chicago. 

INational  Color  Printing  Co.,  Baltimore,  Mo. 
Simpson  &  Doeller  Co.,  Baltimore. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

OYSTER  CANNERS’  MACHINERY. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co..  Salem.  N.  J. 

Berlin-Chapman  Co..  Berlin.  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Maeh.  Co.,  Kewaunee,  Wis. 

Hansen  Gang.  Mrhy.  Corp..  Cedarburg,  Wis. 

A  K  Robins  A  Co..  Inc..  BaUimore. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sprague-Sells  Corn..  Hoopeston.  Ill. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Com  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio.  • 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc..  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Pitters 

PEELING  MACHINES. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  III. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston.  Ill 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

PRESERVERS'  MACHINERY. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill 

PULP  MACHINERY. 

Ayars  Machine  Co„  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp..  Hoopeston.  Ill 

PUMPS.  Air.  Water,  Brine.  Syrup. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Retort  Crates.  See  Kettles.  Process. 

SEALING  MACHINES.  Box. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

SCALDERS.  Tomato,  Etc. 

Ayars  Machine  Co.,  Saleno,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven.  Coaa 
Gallatin  Valley  Seed  Co..  Bozeman,  Mont. 

D,  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Kogers  Bros.  Seed  Co.,  Chicago. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co..  Chicago,  Ill. 


Stampers  and  Markers. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Pipe,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Steam  Jacketed  Kettles.  See  Kettlss. 

Steam  Retorts.  See  Kettles,  Process. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 


SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co..  Berlin.  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 

E.  J.  Judge.  Alameda,  Calif. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

Tables.  Pickling.  See  Canners’  Machinery. 

TANKS.  HeUl. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hooiieston.  Ill. 


TANKS,  Glass  Lined,  Steel. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS.  Wooden. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hooi>eston,  111. 


TOBIATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 


TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven.  Conn, 
li  Landreth  Seed  Co..  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

TOMATO  WASHERS. 

Ayars  Machine  Co..  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 


Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PASTE.  CANNERS’. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEA  HULLERS  AND  VINERS. 

Ghisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 


SEIVBS  AND  SCREENS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp..  Hoopeston,  Ill. 

SILKING  MACHINES, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp..  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy, 


VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N,  Y. 
Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  O. 

Warehousing  and  Financing. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wia. 
A.  K.  Robins  A  Co..  Inc.,  Baltimore. 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

X>eonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 


SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  etc.). 

Berlin-Chapman  0>.,  BeiYin,  Wia. 

E.  J.  Judge.  Alameda,  Cal. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


WASHERS.  Fruit,  Vegetables. 

Ayars  Machine  Co.,  Salens,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 
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Mc  CANNING  TRADE 


CHECK  PEA  VINER  and  BEAN  SNIPPER 
REPAIRS  THIS  FALL 

As  soon  as  the  season  is  over,  check  your  repair  and  replacement 
parts  at  once.  In*  this  way  you  can  secure  the  benefit  of  today's 
prices  and  be  prepared  for  next  season.  Send  today  for  the  new 
Price  List  "V  covering  all  repair  parts  for  Chisholm-Ryder  machines. 

CHISHOLM-RYDER  CO.,  INC.,  Niasara  Falls,  N.  y. 

A.  K.  ROBINS  &  CO..  Inc.  CHISHOLM-RYDER  SALES  CORP.  JAS.  Q.  LEAVITT  &  CO, 
Baltimore,  Md,  Columbus,  Wis.  Ogden,  Utah 
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PLANTS 

OF  THE 

PHELPS  GAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY 600  MILLION  CANS  PER  YEAR 

[V  main  OFFICE 

BALTIMORE  MD. ^ 


■* 


■.f. 
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Clark’s  SpeciaJ  “B” 

A  Main  Crop  Canning  Tomato 


Clark*s  Special  “fl” 

The  Clark’s  Special  ’*8”  tomato  has  been  bred  by  us  particularly  for  use  by  canners 
as  a  main  crop  variety.  Of  Greater  Baltimore  type  and  season  its  fruits  are  bright 
scarlet,  deep  from  stem  to  blossom  end,  smooth,  and  quite  free  from  cracks.  Its 
vigorous  growth  of  vines  and  inherent  productiveness  make  it  a  heavy  cropper. 

We  solicit  your  orders  for  seed  of  this  variety.  Supplies  are  available  at  Indian¬ 
apolis  and  Atlanta  as  well  as  New  Haven. 


Asgrow  Seeds 


are  Well  Bred 


ABannatfb  O^rowipra,  JInr. 

Breeders  and  Growers  of  Vegetable  Seeds  Since  1856 

•Npui  i|inpn,  (Ennnprtirut 

BREEDING  STATIONS  and  PRODUCTION  BRANCHES  in  ELEVEN  STATES 
DISTRIBUTING  BRANCH  WAREHOUSES  AT  ATLANTA.  GA.;  INDIANAPOLIS.  IND.,  and  SAUNAS.  CAUF. 


